
[00:00:00.680] - Speaker 1
Or. Or. Welcome to the More Life podcast. What creative problem solvers and entrepreneurs talk
about squeezing more out and finding meaning in this creative thing we call life. Let's dive in. What's
up, guys? Welcome back to another episode of the Moralized podcast this week. I'm here with Ashley
Ulmer from Ashley Almer designs freelance designer in Albuquerque, New Mexico. Ashley, if they
were stumped, everybody.

[00:00:36.020] - Speaker 2
Hi, how's it going, guys? Thanks for having me.

[00:00:39.380] - Speaker 1
So you're a graphic designer and you proudly claim Albuquerque, New Mexico. Let us know a little bit
about what you like you do and maybe maybe what your day to day is like. Maybe people think
designers a little bit broad.

[00:00:57.140] - Speaker 2
Yeah, absolutely. So I am a graphic designer. I've been in the industry since twenty seven. Currently,
I'm a freelancer. I've been throughout the years. I've worked for agencies and then also had our own
screen printing business, all this kind of stuff. But right now, I'm a freelancer. I work from home and I
my main focus is a lot of branding, a lot of illustrations, that kind of stuff. And then also, I do work part
time for an agency so doing just like regular church sermon graphics, that kind of stuff as well.

[00:01:33.260] - Speaker 2
But yeah, so my day to day is I like I said, I work from home. We have three sons and so they're in
school. But today I apologize. If you hear something today, they're they're out of school because their
teachers are at a conference. But so, yeah, so normally they're all in school. So I work from home and
I just work for my kids.

[00:01:51.380] - Speaker 1
Boys are boys are normally quiet, right? So it should be fun, right? Right. Yeah, I have one boy and it's
like loud enough and I have a girl too. They're both loud. But yeah, boys boys are boys and they like to
stretch the limits and find out where the boundaries are.

[00:02:10.430] - Speaker 2
Yeah, that's true.

[00:02:13.730] - Speaker 1
So for you, when you started out in designing, where did that happen with the like formal training,
whether you just fooling around with Photoshop or what did that start for you?

[00:02:24.080] - Speaker 2
Yeah. So originally it started out like, I guess the passion for it started when I was actually in high
school. I was in a yearbook class, so I got a crash course in Photoshop and I loved it. And so and at
the time, you know, that was 2005. So around the time I was really into like music and bands and
stuff, and I was like, I want to design T-shirts for bands and for like the graphics that go on the T-
shirts.

[00:02:53.870] - Speaker 2
So I actually ended up going to school for business and graphics. And at the time, my husband and I,
we got I got married really young, like right after high school. We started a clothing line at the time. So
like, I used to design our shirts and then we'd screen print them and sell them at music festivals and
different shows and stuff like that. So that's kind of what got me started originally was doing the T-
shirt side of things.

[00:03:17.090] - Speaker 2
And then we had a couple of businesses throughout the years, screen printing and the clothing line.
Both of them shut down. And then I eventually just kind of started working for different agencies



doing, you know, at one point I worked for an agency doing graphic social media graphics for movies
like a movie studios and then different agencies doing a lot of church graphics and that kind of stuff.
And then I think it was twenty eighteen. I decided to just fully go freelance full time.

[00:03:49.880] - Speaker 2
And so I've been doing that since then. And then obviously, you know, take different jobs on from
different clients and all that. So but yeah, so Photoshop a lot of terrorism.

[00:03:59.250] - Speaker 1
Yeah, yeah.

[00:04:00.170] - Speaker 2
A while. Yeah, it's fun. I enjoy it a lot.

[00:04:03.770] - Speaker 1
Yeah. You know, I don't know how long it's one of those businesses last. Like you said, you had a
clothing company or screen printing company. Those are like dreams of a lot of designers, right? Like
they they want to do that type of work. And you started off almost right near the beginning of your
career doing those exact things. Did you learn anything in those in those ventures because they are
just like venture or he used to sent them and they're good for a moment at a time and place, but not
everyone is meant to last forever.

[00:04:34.310] - Speaker 1
Did you learn something in there that was beneficial to agency life, which is like a whole other thing?

[00:04:41.300] - Speaker 2
Yeah, I mean, I guess my main I mean, obviously throughout both businesses, I learned a lot as far as
like tech, the technical side of like design and print design and that kind of stuff. But more so I think
what I learned is that running for first of all, running your own business is not easy. Like, it's it's a
whole thing. And also, I learned that it's all because. I guess the downfall, ultimately, if I boil it down
for both businesses is we almost took on too much that we could have done too much that we could
handle if we couldn't handle everything.

[00:05:18.480] - Speaker 2
So I would say, like one main lesson I learned from both those is that it's OK to say no sometimes
because like at the time, we would just take everything on and it was like we were running ourselves
ragged and we couldn't handle it. So I guess, like ultimately is to say no. So, you know, like in agency
life, if if I'm asked to do a task and I'm not capable of doing it that week or something, now, I'm at the
point where I'm like, OK, well, I can't take that on right now, but maybe in a couple of weeks, come
back or whatever.

[00:05:46.890] - Speaker 2
Even like a good example of that is this past summer, I had a huge project that I was working on. It
was literally took all summer. It was like the biggest, biggest project I've ever worked on, for sure. And
the agency that I do part time work for and also another one that I was doing work for the beginning
this summer, I had to tell them both like, Hey, I need to like, chill out for a little bit because I can't do all
of this at one time because it's too much and I know I'm going to drop the ball in some arena.

[00:06:11.790] - Speaker 2
So yes, I guess that's the biggest thing I've learned is that it's OK to say no, sometimes like it's not.
You're not feeling. If you're saying no, that makes sense.

[00:06:18.720] - Speaker 1
Good lessons to learn when you're young. I wish I knew that when I was younger, because you feel
like you almost are like, I got to do this, or else they might just go somewhere else and get me where
else. And you have to understand that like, you know, what's meant to be for you will be for you. And if
you're trying to force your way through a career, it's not going to be comfortable. It's going to end up



being very stressful and painful.

[00:06:45.840] - Speaker 1
And and you still got to do the things that you wanted to do. You have to you've got to have those
experiences learning and running a business, understanding what that is. And now you also have a
shop on your website where you sell keychains. So you kind of like you don't take all the learning all
around and are able to, like, put it together inside of a product that you offer inside your store. How
did that start? Why keychains?

[00:07:11.040] - Speaker 2
So because like I said, I always did shirts throughout the years, for many years, and I was honestly just
kind of burnt out on that because that's kind of like when you're a graphic designer, that's kind of like
the obvious product you sell when you put your design on shirts. And I was like, I'm just kind of over it,
like, I've done this for so long and I don't want to do shirts anymore. I mean, at that point, like last year,
I was like, No, I'm done.

[00:07:31.110] - Speaker 2
And so I was trying to think of ways that I could sell because like, you know, my my designs that I do
are usually kind of like framed around the idea of like second chances or finding joy or like just little
inspirational messages. So I was like, Well, what's something that could like, bring joy to people each
day? And I always thought of, like when I was younger, I loved keychains. I was obsessed with them,
like I would always collect them and everything.

[00:07:57.030] - Speaker 2
And so I just started looking around how to do it, and I figured out it took me, you know, a lot of trial
and error, and I figured out how to make it work with my designs. And so I started. I was about a year
ago, I started selling them, and then every time I'd put them up, they would sell out, like really quick.
And so I was like, OK, well, obviously this is something.

[00:08:15.000] - Speaker 2
So then I kept making them and stuff. And yeah, and I've tried a few different things throughout
throughout the last year, different methods and stuff. And and I mean, there's still like and I even put
that on my website. They're not perfect, but they're definitely handmade, like they have bubbles in
them and they're not. But I think that what that's what gives them kind of character, you know, that
they're each handmade in hand poured and everything.

[00:08:34.710] - Speaker 2
And yeah, I enjoy making them. They're fun.

[00:08:37.980] - Speaker 1
Yeah, I didn't even know that you were making them. I thought you were just designing them and
somebody else was manufacturing all of them. But you're doing all of the young guys themselves and
then the manufacturing.

[00:08:48.620] - Speaker 2
Yep, in my garage. Yeah, it's it's crazy in there.

[00:08:52.380] - Speaker 1
In all the free time you have, you got all like, that's really cool, that you're working on an agency or
freelancing mom of three. You also sell keychains. You also have a podcast, the podcast. Cool. I saw I
saw some of your post on the Instagram. I like the premise. I like that you guys also talk about like
second chances like you mentioned. Talk us a little bit about the podcast. Where did that start?

[00:09:17.820] - Speaker 1
Because you're kind of like the the the reason why I wanted to have you on the show is kind of like,
you're like the modern day designer where before the modern day designer, it would be like, you know,
working on ads that would go inside of a magazine or in a newspaper. And that would be considered



cool if you got into like a cool, a cool magazine type of thing with a really cool partner. But like you
encompass a lot of things where you leverage your social media presence and you have a podcast.

[00:09:43.710] - Speaker 1
You sell a product. You do freelance work. You kind of encompass all of the things all together in one.
I'd love to hear about the podcast and how that started and where you're now.

[00:09:55.840] - Speaker 2
Yeah. Well, first of all, thank you for saying that. That's really encouraging because I know a lot of
times its designers, especially in the freelance world, like you don't hear those affirmations a lot and
you kind of wonder, like, am I? Doing this right, like, am I doing what I should be doing? And I mean,
and I know like even for me, like I get I'll get on to the podcast the second.

[00:10:13.370] - Speaker 2
I'm sorry, but no, I get a lot of affirmation from like, Oh yeah, I made a sale today or I did. I sold
keychains or whatever. And then sometimes there are seasons like especially this, these last few
months when I got sick, like I wasn't selling anything. And then you start to question like, Well, maybe I
should like, go work for somebody or I should do something to kind of contribute to our family
because I'm blessed in that I am able to do what I do because I have a husband who can support our
family and I can do this as like, you know, I mean, what I do obviously also supports our family, but I'm
not the sole provider.

[00:10:43.310] - Speaker 2
So I have the opportunity to do these things like make keychains for fun and then do a podcast. And I,
you know, I have the opportunity to do that. So I'm very grateful for that. But how the podcast started
was, it's funny. So my friend Becca and I, we actually just met. Well, actually, it's almost coming up for
two years ago, so we were pretty fresh friends, but we started the podcast a year ago.

[00:11:05.900] - Speaker 2
Actually, this is our our year anniversary this this month, and we I always wanted to do something like
that because I thought it'd be fun. And originally my idea was to do something a podcast around like
design and art and stuff like that. But then I was thinking, I was like, I'm going to run out of stuff to talk
about because I, if I'm by myself, I'm like, I don't really know what I'm going to talk about.

[00:11:26.420] - Speaker 2
So then I don't know. I feel like God kind of put it on my heart to ask her because she's got the
personality to drive the podcast forward. Whereas I'm more like an introvert, I guess. And she's very
loud, so she kind of drives the conversation. So I'm like, She's the she's the talent, I'm like the the
brains behind it or whatever. But so we talked last year and we're like, Yeah, let's make a podcast.

[00:11:50.300] - Speaker 2
And we we decided like at the end of the day, we came up with all different ideas. We decided to do
the theme more. Obviously, it's called human club, but the theme behind it is that every human has a
story, whether it's a big story or small story. We're all in this club, we're all humans and we just talk
about whatever. So we've had people on front ranging from like, like our recent guest is a girl in town
who's actually she's a social media influencer.

[00:12:18.200] - Speaker 2
But she also she had thyroid cancer and her son has leukemia. So like, she has like a crazy story all
the way ranging from this, this other girl that we interviewed, she is a mortician here locally, but she
does like crazy, scary makeup. I can't think of what the term is like. She's a makeup artist, but what's
that?

[00:12:38.660] - Speaker 1
Undead people know well? Well, she does the makeup on the dead people, but not she does nice
makeup on them. OK. I know, like on herself, she does like crazy looking like scary faces. I can't think
of what it's called. Anyway, her story was really interesting because she she's an actual mortician who



does the makeup on, you know, the dead bodies, but then also does like this really gory makeup on
herself. I don't know.

[00:13:03.080] - Speaker 1
She was really interesting. So we've just interviewed a ton of different people across the board,
different beliefs, different, you know, sexual orientation, everything just like you. He just the whole
point is that, you know, we're all human. You know, we all have a story and, you know, it's fun. We have
a lot of fun and we're just we're just really it's funny because we're actually just really stupid on the
podcast. Like, we just have fun.

[00:13:26.210] - Speaker 1
And most of the things we say are not even like we. A lot of times we say something and we think
we're like we lately. We've been fact checking ourselves and the majority of the things we say are, like,
not even true. So it's just really it's just a funny. It's like more in the lighthearted side of things, and it's
just stupid and silly.

[00:13:42.050] - Speaker 1
I love this idea that it's it's, you know, how do I say this like, it's something that helps people, right?
You are doing public learning so we can learn alongside with you. So it's not ignorant. It's that, hey, I
don't know if this is right or if this is like, politically correct. But let's talk about it and have a
conversation. And in the process, we might get somewhere and you could also be a part of the
process of us getting smaller.

[00:14:10.010] - Speaker 1
And that's, you know, there's more things that make us similar than things that make us different.
That sometimes we don't know the right way to ask it, you know, we don't know the right way to
approach it. And it's very unique. You know, like I feel like with even with my podcast, I feel like every
podcast is just like a little glimmer of someone's purview there, the way they see the world and how
even even, you know, even within different genres, it's all just kind of storytelling.

[00:14:40.880] - Speaker 1
It's all conversation. It's all just human connection. So, yeah, the whole concept of human club. I'm
down for it because I think it's what the world needs today. It's like one of those things where it's,
yeah, we need more. Just like, let's just talk to each other, be nice to each other. I think we'll get along
a lot better. I heard you call out to your son. Difficult to be quiet. Yeah.

[00:15:05.280] - Speaker 1
Sorry. No, I totally get it. How do you balance it all? What I want to ask like, did a lot of spinning plates
and you know, I'm I'm a dad to two kids. I'm married. I got a lot of things going on too. Sure, and it
seems like you got a lot, a lot of things happening, all at the same time. How do you what do you do
for like time management or what do you do for time for yourself?

[00:15:29.970] - Speaker 2
Yeah. You know, it's it's that's always kind of a balance for me because I'm definitely the personality
who leans towards procrastination a lot. And I don't like that about myself, but I do like I procrastinate
on everything. So like, I get distracted really easily. So it's it's hard for me sometimes. So like,
especially like when the kids are home, because like this, this year is the first year that all three kids
are in school. So I've always had a kid with me for the last 10 years.

[00:15:58.270] - Speaker 2
But like within, you know, since August, this is the first time I've had all of them in school, which I've
been getting a lot more done, which I'm very grateful for. But when when the kids are here, it's hard for
me to focus like on work. So it takes me a lot longer to do things during the day. So, yeah, I mean, I
just time management. I just try to always kind of start my day at the same time and kind of do the
same routine, and that helps me kind of keeping a rhythm of doing that.

[00:16:24.060] - Speaker 2



But then, you know, obviously I get distracted and I, you know, procrastinate because that's just who I
am. So I try not to. But it's reality. So it's still a struggle for sure.

[00:16:35.070] - Speaker 1
Yeah, yeah, for sure. And what about like time for yourself? Are there anything? And if when you're
busy, it's easy to stay busy? And then by the time at the end of the day, you just want to crash, which
that's what I want to do. But I feel like I'm the type of personality where I'm like, If I don't plan to do
something for me or do something social outside of work, my life could be very much consumed.

[00:16:58.740] - Speaker 1
Yeah. Creative thoughts and ideas?

[00:17:01.440] - Speaker 2
Sure. Yeah. I mean, as far as socially, I'm very grateful for the podcast because we meet every
Monday. So that's always like my Mondays are like podcast. So I always go hang out with Becca for a
few hours and still get that social interaction. So that's that's nice. As far as like daily things like what I
would do for myself, I think honestly, like at night, because I always. So in 2018, I started, I made like a
pact with myself that I'm going to create a new design every day to post on my social media.

[00:17:32.670] - Speaker 2
Since then, I don't do it every day, but I started that and I did that for a full two years. Solid. And then I
kind of this last year. I once in a while, I'll do it. But I think that when I design at night by myself, like
just watching a show or whatever, that's my time to kind of refuel and recharge because I enjoy
creating things that are just fun and not for a client, you know?

[00:17:53.400] - Speaker 2
So just for myself, for myself, or for my social media, really. So I guess I'm sharing it with people, but
just making whatever I want, I want or what I'm, you know, excited about our passion about that day or
so. Yeah. So I think that would be kind of how I refuel. And then also, you know, like working out and
taking care of myself, that helps as well during the day, for sure.

[00:18:13.350] - Speaker 1
Yeah, yeah, for sure. You, you you did two years of posting every day on social. I did. Mm hmm. Yes.
So I it sounds crazy now, but that's that's amazing.

[00:18:27.720] - Speaker 2
Yeah. So I did it. Yeah, I made a pact. I was about two years. I mean, I'm sure there was a few days in
there that I didn't. But like for the most part, it was like fully and I would always make something new
and post every single day. And I think that that has to do with a lot of the growth I saw on Instagram
was just because I was so consistent on it. But yeah, so yeah, it was it was fun.

[00:18:50.130] - Speaker 2
But I mean, now I don't do it as much just because I'm trying to find a balance because Instagram is
very addicting, which I'm sure, you know, and by posting every single day, then I'm constantly looking
for that affirmation and constantly checking my phone constantly. So I'm trying to find a balance of
like, Hey, like, I still want to grow the Instagram, but I also want to have like mental clarity and not
always be on it all the time.

[00:19:15.270] - Speaker 2
So yes, I'm just trying to kind of figure that out right now.

[00:19:18.270] - Speaker 1
So it's kind of like the two edged sword, right, where it's like you need social media to grow your
awareness, your reach, your business, especially if this is like your sole way to make money. At the
same time, you can get caught in the comparison trap where you're always looking at to like, what?
What else are other people doing? What did they say for me say about me and who like the who didn't
like it? All that kind of stuff?



[00:19:43.950] - Speaker 1
And then you kind of feel like, Well, do I still want to do this or not want to do this? And and and it kind
of puts you in in a weird space, but it is one of those things where you you do need social media,
especially for designer. IG is like the best spot for you to be posting and talking about your work so
that people can kind of see that. I don't know. So that's that's.

[00:20:05.620] - Speaker 1
Very interesting when you suggest it to a new designer like someone who's just starting out of design
school, should they work on the social reach to help their freelance business or should they like work
on their craft quietly and try to go like maybe finding clients through Etsy or something like that
because there's like two different approaches?

[00:20:30.820] - Speaker 2
Yeah, I guess it depends on their personality. A lot to like. If there are not, maybe not the personality,
that's not the right word. Maybe more so what their end goal is like. If their end goal is to work with,
like, say, they have a huge agency they want to work with and they're like, really focused on that. I
would say definitely trying to build your craft and then reaching out to that specific agency or that
specific client and just just trying.

[00:20:57.400] - Speaker 2
Because I think that's one lesson that I've learned over the years is like, if you want a client or you
want a specific job, just go out and try to get it. Just ask because the worst they can say is no. And
then you just, you know, you keep trying and then maybe try again in a few years or something. But if
you're wanting to grow like your audience, I would definitely say social media is huge. Like for me, that
that changed my business like tenfold.

[00:21:24.040] - Speaker 2
Just being on social media, as far as the people I've met, like even the majority of the clients I have
now are from people that find me on Instagram. And then word of mouth from other clients that I've
worked with from before. So that's a huge it's a huge marketing tool to use, for sure. And I mean, I
know I could use it better. I don't really I don't really know a whole lot about it, to be honest.

[00:21:47.140] - Speaker 2
I mean, I'm on it all the time. But like as far as like, like I've never done ads or anything like that. I don't
really know how to do all that, so I should figure it out. I'm actually my my next goal is to figure out
how to make my post shoppable like, you know, how they can like, click on it and then go to this shop.
I don't know how to do that, so I'm trying to figure out how to do that.

[00:22:04.120] - Speaker 2
But I mean, I know that it's a huge, huge help as far as growing your business, especially if you want to
sell actual product. It's a huge deal. As a designer, that's kind of the next play. Every designer, I think if
you're smart, you should look at a product, whether physical or digital, for just for that residual
income. That's income. You know, you can sell digital prints of your designs. You can have a physical
product like a calendar or a journal or like keychains.

[00:22:35.080] - Speaker 2
I feel like the keychain thing is like, is the thing like the big market for it could be a lot more people do.
And it's also someone who's going to be on a future guest of the podcast who does like Disney
inspired ones? Oh, cool. And they're still there all night. Even yours, like the the colors are still vibrant.
The color palettes are great. I love the messaging on a lot of them, so it's like it's a very unique space.

[00:23:02.470] - Speaker 2
Whereas if somebody were to ask me like six months ago, hey, you know, keychains are going to be
really big or you're going to do people make up like keychains, like it's like the beauty, like your phone.
Now they're going to make like something like Apple chief. Everyone's going to go buy it like, right?
Meanwhile, somehow there's a lot of demand for individuality, like people are like, I want to be



different. I don't want just like the same old keychain from the dollar store.

[00:23:28.630] - Speaker 2
I want something that actually says something, mean something. And it's like, it's a piece that people
can be like, Oh, that's cool. Where'd you get that? If it's not mainstream, it's way more indie, a little
more, you know, punk rock in the sense that it's not something you can easily find. And nowadays you
don't have to have a zillion followers to sell a product or sell something, right? We sold the course.

[00:23:54.370] - Speaker 2
I think we have, like 15 people, come to it on a live webinar course type thing, and I was like two
thousand dollars worth of profit for the company. I feel like people's perception of what they need to
do to be considered like a professional designer is a little bit mistaken. I mean, I don't have a lot of
followers. I don't have like, that's not that's not necessarily my angle, but I think if you have the right
people, you don't need to have other people buy your keychains.

[00:24:26.800] - Speaker 2
Yeah, like maybe 100 people, but maybe the repeat customers and they buy stuff. I don't see that
happen in your in your store.

[00:24:34.270] - Speaker 2
Yeah, for sure. I feel like as far as the keychains go, I noticed there's a lot of the same people buying
them over and over again, which is, like, really funny because I'm like, How many do you need like? But
I guess they just switch them out, which I'm very grateful for. But and I know after a while, like,
obviously they're handmade, so after a while, I'm sure like they take the chain or break or whatever, so
they want to get another one or whatever.

[00:24:56.710] - Speaker 2
And they're so cheap. It's like, I don't know why not? I think that's that's a big thing, too, is because the
the price point on them, like people like anybody, can get one and they're fun for like. You know,
stocking stuffers or, you know, little birthday gifts for your friend or something like that. So they're fun
and yeah, I enjoy them.

[00:25:15.670] - Speaker 1
Yeah. Like, I'm on your site right now and the one that says a future and a hope like, Oh yes, so some
of them are just really cool.

[00:25:25.730] - Speaker 2
Oh yeah, that's that's the exact one you're looking at.

[00:25:31.750] - Speaker 1
But that is the one I'm looking at. That's funny. Yeah, they have a they have a great vibe. It's very like
alternative. Yeah. Let's talk a little bit about your style because I think you have like a it's more happy
on your IG and then your shop is a little bit more indie, a little bit more punk rock. Mm hmm. Where did
you like, I guess, you know, posting every day for two years, but where did you hone your style?

[00:26:02.650] - Speaker 1
Like, what are the type of things that inspire you to kind of lean this way?

[00:26:06.580] - Speaker 2
Yeah. So like, like my, I guess, style or like ideal style that I really enjoy is I love color. I love like Popeye
look and things. I love that. But then I also love, like, darker like meaning to things like, I love creating a
skull that's pink. You know what I mean? Like mixing both. And I think it has a lot to do with like music
that I've enjoyed, like my whole life.

[00:26:35.890] - Speaker 2
Like growing up, I loved 90s pop like, so that's the kind of like the the glitter and the pink in that stuff.
But then I also loved like hardcore punk rock, that kind of stuff like emo music. And so I think that's



kind of in there as well. So it's kind of like in entered into entwined in art. I don't know. So I just always
enjoy that. I mean, as far as like style goes, though, like I love the way, like tattoo artists illustrate
certain tattoo artists like more like traditional style.

[00:27:05.710] - Speaker 2
I love that I love like line work. I love just minimal colors and just, you know, not a lot of texture, not a
lot of gradient. And that kind of I just like solid colors, thick lines, that kind of stuff. So I don't know.
I've always just really enjoyed that. But obviously sometimes I lean other ways as well. Different
pieces and stuff. But yeah, it's fun.

[00:27:31.120] - Speaker 1
Are you are you drawing a lot of these elements by hand, like with an iPad or a pencil in? Are you like a
pen tool person or are you just like using like the pen tool on a mouse? How are you illustrating a lot
of your your artwork?

[00:27:45.070] - Speaker 2
Yeah. So I don't have like Procreate in the iPad and all that, so I don't have that. I illustrate everything
from my trackpad using the pen tool and pencil tool in Illustrator.

[00:27:58.740] - Speaker 1
So, you know, using a mouse or using a trackpad, the trackpad?

[00:28:03.250] - Speaker 2
Yeah, because it's funny because and it's really weird, because actually, like when my actual drawing
hand is my left hand like in real life and I write with my left hand everything but on my computer, I just
never had an iPad like ever. So I just kind of trained myself to draw or illustrate with my right hand on
my trackpad, so I use my right hand to illustrate on the computer. But in real life, I would draw with my
left hand if that makes sense.

[00:28:28.870] - Speaker 2
So but then so I guess it's like almost like two different two different styles because like if I doodle
with my left hand, it looks different than what I would illustrate with my right hand on the computer.
Does that make sense? Like, it's two different kind of methods?

[00:28:40.000] - Speaker 1
I guess I understand it in theory, but I feel like there's like a different level of people that can illustrate
with a computer and a trackpad I like on a different playing field.

[00:28:52.240] - Speaker 2
I don't know if it's open to pencil, too. I always I'm adjusting points a lot and that kind of thing.

[00:28:59.260] - Speaker 1
But yeah, and when you're adjusting points, it's on a trackpad, not a mouse, correct?

[00:29:05.710] - Speaker 2
Yeah. So I use my trackpad. I don't have a mouse. I haven't had a mouse for probably 10 years. I don't
know because it's because I have a laptop. So it's just like hard to have all these things to take along
with you.

[00:29:16.330] - Speaker 1
Yeah, I did that.

[00:29:18.100] - Speaker 2
But I mean, like, but I mean, I do use like for things. If I'm illustrating something like realistic, like a
hand or like something that has a specific look, I have to have a reference like, I don't just draw from
my mind, like whereas like some like frames, it's like my son. He is all into drawing and art and he he's
like, whatever he draws, and he's like, Well, I'm not really drawing it.



[00:29:37.660] - Speaker 2
If I'm using a reference, I'm like, Well, you are still drawing it. It's just you have like, if you're going to
draw a picture or whatever, you have to see what it looks like. You can't draw it from memory, you
know what I mean? You use a reference. So I obviously have to like look at a photo of a hand to
illustrate, and I can't just do it from my mind. You know what I mean?

[00:29:53.920] - Speaker 1
That makes sense.

[00:29:54.910] - Speaker 2
Yeah. So it's not like I'm just making like. But I mean, the majority, like flowers and floral type stuff is
all just me making it up and everything. But yeah, so it's it's fun. I enjoy. My favorite tool is definitely
the pencil and the pencil tool.

[00:30:08.660] - Speaker 1
Those are yeah. Yeah. Illustrator without the pen tool, like, what are you even doing right? What about
typefaces? Are you? Are you drawing those things out or are you like using different fonts?

[00:30:22.550] - Speaker 2
Oh, no, just fonts. Yeah. I mean, sometimes I'll draw my own like little words, but not full out. Like for,
you know, ninety nine percent of time, I'm using a font face with it.

[00:30:32.960] - Speaker 1
That's it's really cool for those of you who haven't, like, checked it out yet. And the other thing that I
noticed actually on your on your website is like your logo, like the the Ash Ultimate design logo. What
does it stand for? What does it mean? It's like a it's like a flower, but like you look at what's down, you
know, what's funny about the logo is originally my logo. So this is like right around the time when I
started freelancing, 2018 or so I drew this little face with like a little eyeball and one winky eye and
smile.

[00:31:09.560] - Speaker 1
And I was like, just for fun. Like, no, nothing. And then when I made my Instagram, I was like, Well, I
need to have a logo. So I just put that up there, like, I didn't even like, think any method through it and I
probably should have, but I didn't. I just put this little winky up there, and I had that for like two years
and probably like this last summer.

[00:31:28.370] - Speaker 1
I just revamped it and I made it into like a little flower and just made took the eyeball away and just
made to winky. So it's just there's not really any method behind it other than it's like, I don't know,
happy. And it brings you joy, I guess. I don't know. It's just it just kind of like my and I enjoy those
colors. I kind of like vintage. Bright and happy looking things.

[00:31:50.570] - Speaker 1
Yeah, a lot of your your work is very vintage. Even like, I guess your style of shooting your an 80s baby
is like your pop culture. References are also like very 80s and I can tell, but it's really cool. Like even
you recently did one on Coraline.

[00:32:11.700] - Speaker 2
Yeah, yeah.

[00:32:14.270] - Speaker 1
Like, it's it's like, Oh yeah, I can tell. Like, these are the things that it's really cool. It plays into the
theme. It's very simple, but at the same time, the colors make it pop and stand out in a way that's
unique and only available on your on your, your site, Reineke, on your designs, which is really, really
cool. Yeah. Let's talk a little bit about like future or aspirations. What's something that you would hope
you'd be able to do like?



[00:32:42.260] - Speaker 1
You could wish like this the business or the freelancing, all the stuff that you do could lead to. Or do
you feel like I've reached peak peak nirvana on like how I can operate and what I can do next?

[00:32:58.880] - Speaker 2
Yeah. So I mean, I don't I don't think that they'll ever be a point where I'm like, I've reached what I want
to do, and I'm good. Like, I don't think I think just even as a creative and like entrepreneur, like, you just
never settled with that. But I I feel like I'm at a very I'm very blessed to be at a point where I I mean, I'm
glad or I'm thankful for the point that I'm at where I can work from home, do what I love to do every
single day and not feel the pressure of having to perform like I have, like I've had in years past owning
the T-shirt, business and stuff like that, like having to meet quotas and that kind of stuff.

[00:33:37.280] - Speaker 2
I'm very grateful for that. As far as wanting to grow, I want to keep growing my book of business as
far as working with more clients. I love doing. I love doing branding logos. I love it. Like, I love
designing tattoos. Like for clients, that's so fun. Like, I would love doing stuff like that. And I also want
to grow like my retail side of things as far as like the keychains go and then maybe eventually getting
back into the T-shirt side of things or something like, I would love to do that.

[00:34:11.690] - Speaker 2
So I mean, I feel like I have all these aspirations, but then I'm also the type of personality that when I
get comfortable, which like, I am comfortable right now, I don't push myself a lot. So sometimes I'll
just kind of coast for a little while and then I'll get this little burst of energy and kind of like, move
forward a little bit. So whenever for so all that to say, like the process of me, accomplishing
something new takes longer than I think it would some other people because I I don't motivate myself
until a certain point in the final.

[00:34:40.000] - Speaker 2
I'm like, OK, I have to do it. So there is goals I want to do, but nothing like super pressing at this
moment in time. If that makes sense.

[00:34:46.820] - Speaker 1
Oh, let me. I totally get it. There's things on the back burner, but it's not like, you know, like chomping
at the bit like you want to like, jump right into something like that, which exactly. Yeah, totally
respectable. And before we wrap it up, I'd love to hear your take for people who are starting out or just
new to the. The whole design world and being your own boss and all that kind of stuff, what advice
can you give to young aspiring designers who are looking to like, I don't know, just make it in any
capacity or any like understanding of the word, make it whether it's like make a thousand dollars a
month or make $10000 a month.

[00:35:23.490] - Speaker 1
But now it look like.

[00:35:25.260] - Speaker 2
Yeah. And I this is I always give this advice and I'll say it again. But I think my biggest piece of advice
as far as like designers go, is that the way you design and the way you create things is uniquely yours
and you were given that God given ability. And so like all that to say, like, don't compare yourself to
someone else's work, because the way you create in the way you make things is exactly the way God
had intended.

[00:35:54.450] - Speaker 2
And that's the realm you should go in and draw as long as you're passionate about it. Go in creating
that way because I mean, there's some designers who love to illustrate. There's some designers who
love like for photo manipulation and Photoshop. That kind of thing like whatever you're passionate
about, go towards that root so that you're going to ultimately be happy in what you do. And then also,
like I said at the beginning of the podcast, like it's also OK to say no like and I know that's hard when



you're first starting out because like you need, you need to get jobs and you need to work and
everything.

[00:36:27.580] - Speaker 2
So obviously there has to be a balance. You can't always say no, but it's if someone's asking you to do
something that you're just going to be dreading for three months working on it just kind of way. Is it
worth like your your mental state to work on that, you know, and if it's if it's worth it as far as monitor
monetarily? And also one thing and I do the same thing like I still struggle with this is make sure
you're charging what you what you think you're worth and what's what's worth it to you, I guess,
because I mean, I still struggle with that.

[00:37:03.270] - Speaker 2
Sometimes I'm like, Oh yeah, I'll do it for whatever. And then afterwards, I'm like kicking myself
something that took a lot longer than I actually thought. So I don't know. So, yeah, I mean, just just
don't compare yourself to others and just be confident in the way that you create, because that's the
way that you should be creating.

[00:37:19.080] - Speaker 1
Yeah, I think you hinder yourself. If you take you allow too many people's perspective in, you know
what I'm saying? Like, there's certain people that you should let in to give you some understanding or
some feedback. But at the same time, it should be mostly like 98 percent you and what you want to
do, especially if you're just like a freelance artist. I'm just trying to, like, create art that inspires people.
Yeah. If someone's hiring you, they have obviously a scope and perspective as to like how they want
artwork to be.

[00:37:51.210] - Speaker 1
But like, if you're just trying to create art and trying to find your style, just do it as much as possible so
that you can kind of hone in on the things that are unique to you. Because that's exactly your
differentiator. That's your secret sauce that makes you special. Exactly. The the artist created through
the perspective of Lens that you were grew up your upbringing, your childhood, your parents, your
guardians, all that kind of stuff.

[00:38:15.450] - Speaker 1
All shapes you. And then you create the stuff that don't have too many people start messing with it. I
am. I'm so happy that you were able to be on the podcast, which is so dope. I really admire a lot of the
work that you create and the podcast that you're a part of as well. I think people know where they can
find you.

[00:38:35.280] - Speaker 2
Sure. So you can find me on Instagram. It's Ash Ulmer design. And also, like my website, it's Ash
Olmer Dot Design. It's I haven't updated it for a while, so I apologize. And yeah, I think that's the best
way is to reach me on Instagram. And then you can also find the podcast from thereon and all that
jazz. So yeah, thanks for having me. I appreciate it.

[00:38:58.080] - Speaker 1
Awesome, guy. This has been the last podcast of the mixed episode before.

[00:39:02.370] - Speaker 2
All right, thanks.


