
[00:00:00.680] - Speaker 1
Or. Or.

[00:00:06.380] - Speaker 2
Welcome to the More Life podcast, what creative problem solvers and entrepreneurs talk about
squeezing more out and finding meaning in this creative thing we call life. Let's dive in. Welcome
back, guys, to other episode of the More Life podcast. My name is Bart. If you're around here and this
week we are here with Lauren Coyle. Lauren Coyle is from Onward Studio, and she is the owner and
founder of a branding and web design and illustration studio for women owned and conscious
brands.

[00:00:40.520] - Speaker 2
And we're going to get into all of that stuff. But first, Lauren, please say hello to everybody.

[00:00:46.880] - Speaker 1
Hello, it's great to connect here.

[00:00:51.060] - Speaker 2
Yes, we're super excited. I've been a fan of yours watching some of your stuff on social media since
your your style and your approach. It's very specific and it's unique, and I think you do a lot of great
work, so I'm happy to have you here. I'd love for you to maybe explain a little bit about who you are
and maybe where you started to do it from design stuff to our audience so they can get a better sense
of who you are.

[00:01:17.420] - Speaker 2
And we're going to talk about a lot of fun stuff afterwards.

[00:01:20.120] - Speaker 1
Sure. Yeah. So I guess we'll start from the beginning. But basically I started out going to design
school. So I have been in the industry for over 10 years, which is kind of crazy to think about. And
when I graduated, just like it gets a little backstory. When I graduated from design school, I graduated
right around the recession, so it was very hard for me to really like just land a full time gig alone. So I
was doing a lot of freelance then and never really thought of doing or running a business or any of
that.

[00:01:54.110] - Speaker 1
And yeah, so I started doing freelance there, and that idea of the business came out around that time.
And after that time, I basically got a full-time job, but that itch to run my own business kept coming
back to me and I realized, like, All right, there's something here. You know, I liked my job at the time. I
love the people I worked with. That was a lot of fun. But it wasn't fully filling that need, and I kept
feeling that way.

[00:02:18.740] - Speaker 1
So I basically at that time, like went part time kind of creating my own business, the Auchterarder
studio, which actually started out with, as you know, stationery and home goods line. So it actually
wasn't like my designs on the stationery. Home goods just kind of really wanted to craft a brand and
play around with that and kind of just totally different from what I was doing full time. I was working in
publishing for design. Oh yeah.

[00:02:46.160] - Speaker 1
And then it really catapulted into full time in twenty eighteen. And at that time, I realized that I love
creating this brand so much, and I knew how much work went into crafting the brand that I created
that I started getting inquiries from people needing help with either illustration or just their own
brands in general. And I realized how much I loved working with primarily other women and men, too,
of course. But how many other women owned businesses and helping them craft their brand in both
the creative and conscious spheres?



[00:03:20.690] - Speaker 1
And I'll say, the reason why I work with those types of clientele is just, I'm generally interested in those
things and naturally attracted them in that way. I just kind of showing up at myself. Yeah. In my book.
Awesome.

[00:03:33.260] - Speaker 2
Yeah, that's really, really cool. And, you know, graduating around that time, that has to be, like,
frustrating because it's like, come on, guys, like the universe is like yelling at you, right? Like, it's like I
wanted to, like, be done school and start this new adventure and journey. And meanwhile, it's very
hard to find a job, let alone full time, let alone in a department or industry where people kind of feel
like they don't need to have like a business they always like.

[00:04:03.440] - Speaker 2
Especially established business is not always, you know, prime ready to like, switch everything up and
bring somebody in and do that kind of stuff. You kind of have to find people who are ready for that
type of transformation inside the company. So definitely, I think that's really cool. And you know, you
you're keeping it very honest and genuine in working with women and conscious brands, right? Like
you stuff that you like, why not? Why would you not want to work with things that make you excited to
do that type of stuff?

[00:04:37.050] - Speaker 2
So for people that don't know what does what is a conscious brand, what is that?

[00:04:41.430] - Speaker 1
That's that's a great question, because I really kind of create that as an umbrella for a couple of
different things, I guess. So I when I say conscious, I mean, wellness businesses, spiritual business is
something I'm just generally interested in. More sort of like the yes, spirituality, not necessarily
specifically religion, but like spiritual world specific. Yeah, yeah. And then. Also sustainable, so it's
really like an umbrella for those three different spheres, and of course, that can cross, they could all
kind of interconnect and then they can also interconnect with creativity too.

[00:05:18.470] - Speaker 1
So it's kind of just like my general interest that things are important to me, like sustainability is really
important. I think mindset and being conscious and working on your wellness is so important. And I
just it's something I just talk about a lot. So I just started naturally attract those those businesses.

[00:05:35.170] - Speaker 2
Yeah, yeah. And you found the introspective like your your interests and it kind of shapes, but also
aligns your skill set right, like you ended up, you know, designing things that inspired you and you
were being inspired by the things in that industry already and the wellness industry. That's a good
place to be anyway. It's such a booming space where there's so many different brands and
companies and approaches to do the things. I feel like if you have a very cool or interesting font and
an arch, you're going to be fine, you know, I mean, like, there's so many different elements that that
people love.

[00:06:15.940] - Speaker 2
It's kind of thriving right now. At least what I see on I don't know if you're a dribble fan, I'm on dribble
all the time or be an inspiration and stuff like that. Or even on IG, you start to see some of these
approaches come. That's I you didn't see, maybe, you know, five years ago. And now it's very
prevalent in a lot of places in how you see the the work transform the whole industry. You mentioned
that you started doing some stationary stuff and I guess you were you selling that or was that just
something you were doing for like a small niche?

[00:06:54.760] - Speaker 2
Or was this also in the same vein?

[00:06:57.250] - Speaker 1



Yeah. So it's funny. I don't want a studio actually started out as really like the line. That's what it
started out as I wanted to first off Korean Etsy shop to kind of just get started with it. But then I
realized, Oh, I want to see my stuff in stores. So then I start reaching out to wholesalers, really small
boutiques, for the most part, getting my stuff in stores. So it was really it started out as a product
based business, and I really wanted to share sort of like in my work, I shared also quotes that were
important to me uplifting things, funny things, just things that made people feel connected and want
to share and either give that to their loved one or have it for themselves.

[00:07:37.660] - Speaker 1
And that's really just I'm so happy I did that because I think that really helped. First off, like half of the
way where I am now and who are attracting. But then also, it really helped me solidify my style and,
yeah, understand who I am. Basically, I was a big personal project and of course, I was making it to a
business at the time and it always that always stayed as part time. And really, my business didn't go
full time until it was around twenty eighteen until I really switched over to services.

[00:08:07.720] - Speaker 1
And I decided at that time like I was kind of going through this identity crisis. Where am I? Do I want to
do products or services, you know? Or do I want to do both? And I realized that I decided I didn't want
to. Basically, to get to be successful is from my experience to what I've seen in that industry of
stationery and home goods. You kind of have to like get to a next level of like manufacturing and
things like that.

[00:08:33.610] - Speaker 2
And this yeah. And I know you can do it in a sustainable way, but I was like, Do I want to go all in on
this or do I want to work one on one with services? So it took like a year of me going back and forth
and deciding, OK, I'm one person right now and I need to just like, what do I want to focus in on? And I
can always create prince or whatever it is that I want as like a passion project or something on the
side moving forward.

[00:08:58.600] - Speaker 2
Like I can always shift into whatever it is that feels right for me at that time, and I realized that it's OK
to shift. That was something that was a big lesson for me. It was OK for me to do that, and I'm just
like, Yeah, yeah. So your question?

[00:09:14.110] - Speaker 2
No, you did 100 percent. It's always when I read that in your bio, I was I was almost thrown back
because most people that have design skills start designing. First, they go the service route first and
then they'll build the audience or whatever, and then they'll start releasing products. So it's very unique
that you already were creative and a designer, but you chose. I want to do a product first got to me, a
product seems like harder, like I'm waiting for the Etsy shot to be built.

[00:09:45.460] - Speaker 2
I'm waiting for people to notice me to like me to buy this stuff in scale, for it to work and also try to get
to have many local stores that I can. I feel like the entry level is much lower. So was that hard like
making that choice or was that something you consciously were doing?

[00:10:04.240] - Speaker 1
It was. I mean, it was. I think it's like looking back like I was doing freelance design for people, I was
working full time and graphic design. I think it was just something that was like, Oh, I can just create
what I want and share what I want. I think that was really what enticed me. And with that, yeah, and
with that, I was like, OK, well, I see other people doing this.

[00:10:24.930] - Speaker 1
I don't know. I'm not a huge analytical person. I tend to just like, hit the ground running and see where
it goes. So that's kind of what I did. I was like, Let's just see what I can do with this. I have a full time
job, like, let's see what what can happen from it. And that I, you know, as I start to learn more and
more, I realized like what was needed, at least from my experience with I'm sure other people have



different experiences with the product industry.

[00:10:48.750] - Speaker 1
And I just decided then to pivot. But yeah, I think it was just really wanting to explore my own style,
and I got really excited when I would see other shops making cool things like Etsy or following people
on Instagram. And I was like, I want to do that, too. And I think the freelance work I was working on at
the time, like I liked it, but it wasn't fully aligned with what I was doing, along with even the the full time
job I had was like, OK, this isn't really what I wanted to do for most of my life, and it isn't fully
expressing who I am creatively.

[00:11:20.700] - Speaker 1
So that's, I think, what really drew me into doing that first. And yeah, I'm glad I did that first, even
though I decided to change.

[00:11:29.370] - Speaker 2
Yeah, yeah. And that's where you first used to me. I guess onward wander was kind of like in the the
stationary home good stuff, and that's how that started. But then you kept it out of the studio. You
already have amassed a following or people that recognized you, and then you started just holding it
in to your to your own design style. What would you say is you like your biggest inspiration for like
honing it in, whether it's like just passion projects, personal stuff?

[00:12:00.660] - Speaker 2
Or was it more like the more I worked with clients, the more people kept coming to me because they
like specific things that they'd seen me do.

[00:12:10.170] - Speaker 1
So you're asking if like it was passion projects first?

[00:12:12.930] - Speaker 2
Is that yeah? Yeah. Like what helped you cut your teeth on the skills or on not having the skills on the
style of like your brand?

[00:12:22.620] - Speaker 1
Yeah, I would say that's that's the biggest thing that I feel like it was really like passion projects and
then it attracted people. They're like, Oh, I like what you did here? And then it allowed me to kind of
explore, you know, I don't want to obviously do carbon copies for every brand. Of course, I want to
make things to themselves. But it also like they saw what I was capable of then and I I realized that a
lot of with a lot of clients, they need to have some sort of a sense of what you can do.

[00:12:45.540] - Speaker 1
I mean, before they want to hire you, you know, and if you're doing work, that is if you align with what
you want to do. I find that you're going to attract people that aren't fully aligned with you. So it's like
almost having to stop and say, OK, like I'm going to create my own work. I even did that with my
services. When I was transferring over, I'm like, OK, there's like a sustainable fashion line.

[00:13:06.060] - Speaker 1
I would love to work on something like that. So I'm going to create this brand just for fun, and it allows
you to kind of exercise your creativity and like different styles that you want to explore different
strategies that you want to explore. Yeah, and that has actually happened. Yeah. And that personal
project has brought in people interested in working with me. And they, you know, for me, I have
learned as they don't seem to care if it was personal or client.

[00:13:28.170] - Speaker 1
For the most part, they just know that I am able to do, yeah.

[00:13:31.470] - Speaker 2
So you will publish those on a portfolio, even though it was a passion project, a fake company, but it



was inspired by whatever. And then you would just post it and be like, Hey, this is some of the stuff
that we're able to do. And then that way, people can. If I feel like this is like super important for like
photographers because I've I've dabbled in photography, I'm not going to say I'm a photographer, but
you got to see the person's style.

[00:13:54.840] - Speaker 2
And you know, I've been I've been that person where they saw some of my previous work. We went on
a shoot, we shot a bunch of photos and they were upset based on on on the results. But the results
were what we had spoken about and the results were kind of like, Hey, this is this is still, you know? It
matched. You got to hire the person if they say you're doing wedding photography or whatever and
they have a specific style, everyone have their own style and editing style or even a branding style for
that whole sequence and process.

[00:14:30.220] - Speaker 2
So if you hire somebody, know that there is somewhat of a bias of how they approach things, then
some people have a very narrow spectrum and some people have a wider spectrum of what they can
do. But either way, they've got to be able to see what kind of work. But you know, they want to actually
realize in their own brand, how do you how do you get a line like do brand alignment? Because I often
now more than ever, you know, lucky enough to be in the position to say no more often just more
more more than more often than not.

[00:15:06.430] - Speaker 2
It's not because I don't like the person I get excited by. Maybe that's great. Yeah, it is. It's much better.
Right? But you get to select.

[00:15:15.370] - Speaker 1
It's nice to have the freedom.

[00:15:16.510] - Speaker 2
Yes. Yeah. How do you choose? How do you how do you like what things are you looking for?

[00:15:23.210] - Speaker 1
That's a good question. I feel like it's a I mean part of it, it's like a gut reaction of like, Oh, I'm excited or
I'm like, Something's got something. It's like, Could it be red flags? You know, just to be honest like
this, it's like that. Like, Oh, they could be cool, but what's something might be going on here that I
might need to kind of like talk through with the client? But that's a good question.

[00:15:42.410] - Speaker 1
I try to think of like, I think it's just really like again, like I focused in on those types of industries
because I know that's what I'm interested in. However, if like someone comes along that might not
fully be like in the creative or conscious industry, even though I think when you think about those are
big umbrellas. At the end of the day, if I feel excited about it, then something something there, I think
that's really like it might not be like a specific thing, but I think it's just like, if I'm like, Ooh, I really like
what they're up to, I love to learn more.

[00:16:11.030] - Speaker 1
Or if I'm even like if I think it's really cool. But I don't find that like what I'm going to do, it's really going
to help them. Or maybe my style isn't really going to work for them. I'd be happy to, like, refer them to
someone that would be more aligned with them. But I would say, like, it's just like maybe mission. Like
what? What their story is, their mission, what they're looking for.

[00:16:30.980] - Speaker 1
And I would say general style, like I don't do like hyper masculine designs, but I also try to hyper. I was
I don't even really do hyper feminine design. So it's like, yeah, it's kind of hard to really, I guess, fully
articulate what?

[00:16:45.450] - Speaker 2



Yeah, yeah, it's like a very holistic for myself. Yeah. I don't even know how to describe it, but I would
throw the word holistic. Well, yes, well, it's very soothing, especially a lot of the work you do has those
really great color palettes. Nothing is like screaming, so everything is kind of like melding together.
And if you guys have not, yeah, you got to go check her out on IG. You'll see you'll see exactly what I'm
talking about.

[00:17:14.030] - Speaker 2
There's nothing like a bright orange, like what I'm wearing right now. That's like really loud and taking
all the attention. It's more like things that kind of work together. But yeah, that takes time, that takes
practice. You know, being able to figure out your own style right now in your business, if it just you as
a design studio or if there's something that has grown beyond you or you try to keeping it as simple
as possible.

[00:17:42.840] - Speaker 1
Yeah, I mean, right now, it is pretty much just me, sometimes I will partner up with copywriters, web
developers, you know, things like that. I'll partner up with people for a project, however. Yeah, for the
most part, it is just me. Sometimes I will actually say we. And when I say we, I, it's almost like my own
mental health. I need to separate myself from my business and allow myself underwater studio to be
its own entity and then for myself to be my own entity as Lauren.

[00:18:11.080] - Speaker 1
So for those, I'll say that even in the job I even have my head now is that I am an S Corp, so I actually
pay myself. My business pays me and so like, we're separate, it's fine. But yeah, it's just me. Pretty
much for the most part, and it would be nice to like, hire on some support. Maybe I'm thinking,
possibly next year, but I also don't know how much I want to be focusing in on, like growing an agency
at this time.

[00:18:34.260] - Speaker 1
I think I really just I'm happy with where I am, but finding a little extra support, especially for those
busy seasons, would be nice. So that's the way that I think I 100 percent agree that you're running an
agency is a lot of work. We're in the throes of it right now. Like Gordon, we're knee deep and at the
same time, you know, even myself, even though there are other people who are involved in this
business, I'm learning that they've been going in the last couple of years and how to separate the
home stuff and the work stuff and just, you know, be more present and be more happy with life.

[00:19:10.590] - Speaker 1
Because sometimes when you're a freelancer, you're wearing all the hats, or even when you're just
starting out as an agency owner or whatever it is you, you and the business become like so close and
the stress of the business ends up permeating in every part of your life. And that can only last for so
long. Everyone has different barriers, but that can we last so long before you feel overwhelmed or it
stops being fun. And you know, things start to take the wrong turn, of course, and it can be a little bit
more challenging to find the joy in doing that work because it now becomes about all the negative
stuff about about the work, whether it's payroll or acquisition.

[00:19:56.260] - Speaker 1
How do I find new clients or lead generation, all the different types of things that running a business
and meanwhile, like where? Where is the time for me, for Bart to be happy, to be inspired, to be
present? All those things really matter. And I feel like especially the last year with the pandemic,
people have to, like, take special time out and kind of keep themselves centered because it can get
very crazy or stressful very easily.

[00:20:27.600] - Speaker 1
How did the business morph through the pandemic time with you?

[00:20:35.170] - Speaker 1
Yeah, that's a great question. There's some really great points to it because I just think that is so
important, like I have to stop and realize like again, I'm not my business completely and allow myself



to have that. Yeah, and have that time for your enjoyment so you can create better. Like I realise, like I
need to step away from my business sometimes so that I can do better work, you know, and feel
inspired and be excited, you know?

[00:20:58.330] - Speaker 1
And I think that's a huge thing. I was like, you know, like being a business owner, it's like you did this
for a reason. But with that being said, yeah, well, with that being said, yeah, so that was an interesting
year because I left, I left my full time job in twenty eighteen around the end of that year, like around
like, well, September fall around that time. So it's kind of just like ramping things up in 2019, like
working on getting clients like really focusing on that.

[00:21:24.610] - Speaker 1
And then 2020 came and I'm like, OK, this is my year. You know, this is a big year. And and then that
happened. And the one thing that I found really interesting was my mindset was strong at that point,
which was good because I think having a strong mindset so far in your business, right? Like you have
to really have faith in what's going on and in yourself too and making it work. And when things started
to shut down and when businesses were like scared basically of what was going to happen, I was like,
Everything's going to work out like, I have the tools in place.

[00:21:56.650] - Speaker 1
I'm not going to like, I'm not going to say, like, it's all over and I just desire to keep going. And things
were working out like, luckily enough, I don't know if you experience us, but more and more people
needed websites because they're like, OK, we're trying to start this business. I'm going to try this thing.
I have time now. So it was actually a really great year for me overall, which was just it was fortunate
because I know not every business experience that too.

[00:22:21.490] - Speaker 1
I know certain like event businesses or even like photography like certain industries had a harder time.
I do understand that, but I knew that I was like, I'm going to figure this out and problem solve. If
something comes up where I realize clients aren't coming my way at this time and kind of always
having like that sort of innovative mindset of like, What can I do if something isn't working?

[00:22:44.980] - Speaker 2
I think, yeah, there's a lot going on in the world like you're in the states. I'm in Canada, but in both
places, more and more people are looking to start their own businesses. More and more people are
opting not to go back to the regular nine to five, whether it's not sustainable or affordable living wages
or or anything like that. People are electing to either not go to work, collect the checked or both or try
to start something on their own.

[00:23:18.160] - Speaker 2
But the the one thing that the pandemic really taught us is you can't have all your eggs in one basket.
Now we're lucky enough to be a little bit ahead of the curve. First of all, with a digital business, you
don't have to have a physical studio. You don't have to have anything other than a laptop, maybe an
iPad or a pen to draw something, right. So we're very fortunate in that way. But a lot of businesses
have really come up in the last little bit.

[00:23:50.680] - Speaker 2
Like you said, 2020 was a very good year for our business. We we surpassed by leaps and bounds
what happened in 2019. And I think we'll see even more of that as more people are trying to find or
navigate, you know, the digital sphere and to maybe keep my job, but maybe start an Etsy shop and
maybe I need a brand and I want to start making mugs or selling candles or baking goods or whatever
it is like. It's a whole new world right now, and I have opened up to us.

[00:24:22.890] - Speaker 1
Yeah, it's I find it's really exciting to like. I think, yes, 2020 was a very tough year for a lot of reasons,
but another way was like kind of an expansive year for a lot of people too. Like, I just think I get really
excited when someone's personal business or as has their own business. I just especially like, let's



say, five years ago when it wasn't as common as it is now, like, Oh, you're doing something that's so
cool, especially when I was starting.

[00:24:46.830] - Speaker 1
And I just think it's so exciting because I think it's just like we can have more control in our lives and
like autonomy. And and like you said, like, I think it's just like going off on your own is it's it's can be
tough, but I think it's just like the whole idea of having your eggs in one basket like that really says
something about having a full time job. I think, yes, they can be great. And if you are your height, you if
you're happy with where you are, that's great and that's what you want.

[00:25:10.500] - Speaker 1
But I think there's a myth about what's the word, the security of having a full time job. You know, I
don't think it's as secure as people you, our society is letting it be. And I think especially now, it's just
becoming more and more. It's like empowering to have your own business because you know how to
craft those skills and create that longevity. And you know, like if things go downhill, you know, like you
can make it work and you know what to do or you can know or you know that you can figure it out, but
you have that kind of backbone.

[00:25:42.030] - Speaker 2
It sounds crazy now, but I think in the future, everybody will somewhat be their own brand. You know, I
mean, we already see we're already seeing it where everyone has like their online presence. Their
Instagram feed is like a curated portion of what they want people to see about them. And I think in in
the future, you know, five, 10 years, 20 years, we're going to see more people like either monetize their
hobbies or start side hustles because it's required or because it's a stress reliever like something like,
you know, if you're in woodworking or whatever, just flip on the camera and record it and explain what
you're doing and people will be like.

[00:26:30.090] - Speaker 2
I get caught in this all the time on no other app, but Facebook. I'm not. I don't even use Facebook that
often. They have like the video section and this this guy who is like forging something in a stove and
then he's creating like, I don't know, like a metal fence, but I'm sitting there watching a 15 minute video
of somebody just doing some mill work or some carpentry or whatever it is. And it's almost like sort
of like it's almost like asmar or something where it's like, I'm not thinking about anything except
what's happening here, if not having merited.

[00:27:02.790] - Speaker 2
It's just like some cheesy music in the background. But I think the content creation portion of it at
some point that we're going to reach a new level of of peak. I don't know how else to explain it, but
yeah, everyone's kind of already starting to do that where it's like, you know, we used to have a lot of
channels or YouTube account just to be more watching, and they're seeing the uptick now on
YouTube, channels are mostly people who are creating.

[00:27:34.170] - Speaker 2
So they still haven't overtaken the watchers. It's getting there. It's growing where there's going to be, I
guess, in the next like 20 years, more people creating stuff on YouTube than people who are watching
stuff on YouTube. It's just interesting to see like how people's behaviors are changing because of the
whole security factor. I can't, you know, the way I always explain people who are on the fence about
moving into, you know, self-employment or starting a business is the job that you have now.

[00:28:05.850] - Speaker 2
That is the maximum that they're willing to pay you. That is the most. That's the feeling. And when you
work for yourself, if if you know, sometimes you're starting out small, let's say you make $10000 in a
year and you were just doing it part time. Well, imagine what you can do if you're doing it full time. And
imagine if you refined your process or whatever. Now you're talking, OK, maybe I can reach this level
or this level or this level, and the amount of input that you put into the business can quadruple in
output.



[00:28:37.620] - Speaker 2
So you have to think about it as two very different levels or two very different containers. Whereas in
this one container, when you're working for somebody, even if they give you incremental raises, it's
only going to be at a small percentage. So you're going to be in that same bracket and that's all they
will ever see. Your value adds to that company, but if you invest in yourself, that's when the sky's the
limit. That's who knows.

[00:29:05.970] - Speaker 2
One blogger can blog about you and can change your whole life. It can be featured in a magazine and
your business can be transformed to be, you know, picked up by a store or podcast network, whatever
it is. So I always tell people if it's something you want because I know there are a lot of people who
are very happy. In their nine to five jobs, you know, and then keep doing that, don't rock the boat.

[00:29:28.410] - Speaker 2
But for those people who are looking for how do why not put everything in one place? How do I
venture out because I've been feeling something inside? I'm like, You got to think about this
realistically. It's no, it's not easy. But at the same time, having the same job for 30 years isn't easy
either, because that doesn't exist anymore, right? Like, people get let go and people have to move on
to job the job, and that creates insecurity.

[00:29:54.450] - Speaker 2
That's a little bit, you know, I don't that's my my view on that part anyways. I had another go ahead to
say something.

[00:30:03.570] - Speaker 1
So let's just say I feel like you're also kind of like at the mercy of the owner of the CEO, whoever that is
that is holding her job like it's up to them. I mean, you know, there are a lot of great bosses out there,
but a lot of ones that, you know, just they can let you go very quickly. And it's like, I don't know, it's just
then you have to kind of get on your feet again.

[00:30:22.260] - Speaker 1
And a lot of times I feel like people that work full time jobs. You're not used to like looking for new
businesses to work with. You're not looking for, you're not used to a lot of stuff. So it's like that
cultivating of skills and, you know, usually works out for people if that's what they want. Like, I, I think
it's perfectly fine. Like a great like some people are like, I don't want to work for myself.

[00:30:40.410] - Speaker 1
Like, I understand it's hard. I guess not the easy road, but I think in a way it's like if you want to work
for yourself, you can definitely do it and you should, even if it feels scary, like go for it. That's like my
little boy's life.

[00:30:53.220] - Speaker 2
And some people do have the personality where it's like, I'm not going to be disciplined enough. I need
to, like, have a job where I can go somewhere and they make me go there. If I don't go there, then I
won't be able to afford my food or rent me like, so they were like, I need, I need this to work, so I need
this to be in a box and then I go to this and I do that.

[00:31:12.690] - Speaker 2
And other people are kind of like, Hey, I think I can be my own boss. And I think that I, in my personal
opinion and Michael thought about what to do. Everybody should have some type of side job like
everybody. Yeah. And even if so, yeah, I think it's even if it's a passion project, even if it's just like a
hobby that you do, that you register a business and never talk about it again.

[00:31:37.320] - Speaker 2
But have that locked in, you should lock something in on the site.

[00:31:43.550] - Speaker 1



Yeah, no, definitely feel good, just like it's expansive for the person, I guess just like it, it's just like a
great tool for some, for you to have as a person and just like it again, like it empowers you, even if you
don't do anything with it. Why you might decide you want to.

[00:31:57.620] - Speaker 2
Speaking of empowerment, one of the things that you, I guess, seek to support and empower is
women. And there's there's a bit of like a movement or I don't even know if it's a movement. It just is
now. I guess it was a movement, or it might be a movement. Still, I don't know. But is so much in this
space of women empowerment, you know, championing women being bold enough to, like, have their
own ideas, do their own thing and almost created their own economy of resources, women helping
women, women supporting women.

[00:32:38.510] - Speaker 2
And it's kind of a I guess it was a movement and it's kind of grown so big that now it just is. You know,
there is this women empowerment and you think like CEOs and girl bosses and whatever else
Instagram calls calls it, how did you how do you seek to support women who are looking to, I don't
know, maybe take their first step or looking to launch something because there is a bit of this
economy that it's kind of you scratch my back.

[00:33:14.630] - Speaker 2
I scratch your.

[00:33:17.860] - Speaker 1
So definitely and I mean, I will say, like just the side, though, like me starting my business, it was like
five plus years ago, the resources or it's astronomical, like how how they are available now, and I'm
like, I wish I had this, you know, when I was starting out, if I graduated college and we were, it was
twenty twenty one or twenty twenty, maybe I would have just went right into like running my own
business, honestly.

[00:33:42.580] - Speaker 1
But yeah, I would say, I mean, for people that are really starting out, you know, I understand there's like
everyone's in a different place, like some people have a fulltime job and they can make investments
into like courses and things like that, and they can dive in and or they can also do DIY and bootstrap
and things like that. There's nowadays are so many resources, like if for some reason you are just
starting and you're scared to like, invest in like, let's say, a business coach like that was something
that really made just a side note.

[00:34:11.140] - Speaker 1
Like when I, when I left, basically left my full time job. Around that time, I had a business coach and I
just it wasn't the biggest match I ever did at the time, and it was scary. But I'm so glad I did, because it
really also helped me like level up and take what I was doing really seriously. I left my job and it just
gave me those tools that I needed to move forward. And, you know, I still have coaches now, and I'm
in programs that I think are just for me, it really helps.

[00:34:38.620] - Speaker 1
But with that being said, I feel like just even being in the community, like being around other like
minded men or women. But for me, I just found there is like, you're right, there is a community of
women that are like supporting women, for sure. And I kind of that's also why I think I work with a lot
of women owned businesses because I'm in that community so much. Yeah. And I just feel like
seeing them do the things they want to in life and like really just being successful for me has been
like, OK, I can do this too.

[00:35:08.240] - Speaker 1
It's like an example of like, Oh, I can do this too. And yes, I didn't get stuck in that comparison trap. So
sometimes you're like, are beating yourself up, but you're not farther along. So it's like kind of like a
weird dynamic that can happen there, but when and when those things happen, just like turn on
phone, it's to stop looking. It's OK, like you just take a break because I feel like that will happen to all



of us.

[00:35:30.670] - Speaker 1
I even happens to people that are, like, wildly successful. I've heard them say it like getting stuck,
comparing themselves to someone else like it. Just that's just the human condition, I think. But yeah,
long story short, I think like finding the community is really important and I think will really help, like,
first off, create connections, but also create like a healthy mindset for yourself because I found that
this growing up like a lot of my friends right now, like they all still are just like, you know, they have full
time jobs or they're not doing their own thing.

[00:35:58.660] - Speaker 1
And it was hard to like they support me and they're super proud of me. But it was hard to find that
camaraderie, I guess, of like what I was going through and finding those other women and just people
really, you know, in in the business community, like running your own business, entrepreneurial
community was really helpful. I think that was like the number one thing. And then when you're ready,
like I will say, like finding a business coach and again, like find one that feels right for you.

[00:36:26.470] - Speaker 1
Like, you know, check in with yourself and make sure it aligns with you. And and also whatever course
is that you're looking for, there's just so much out there now that's really cool. And one thing I I've
always thought of, and I think this is a conversation I've heard a lot lately, is that in design school, I
still think they're not doing this. They're not teaching people how to run their own business, how to
practice, how to do a lot of those things.

[00:36:51.580] - Speaker 1
I don't know. Maybe I'm not saying for every school, but for my experience and for a lot of design
schools. I've just I keep hearing it like, you're not getting those skills. And I feel like I'm hoping they'll
be a shift in that because I personally with the movement that's going on. So it kind of leaves you just,
yeah, out in the dark. And I was just like, How do I even do this? And nowadays there's just there's so
much out there.

[00:37:15.980] - Speaker 2
Yeah, I went I was in school and the era of We're going to help you by teaching you how to do an
interview to learn like an agency job. And that was kind of like the only. Non divine training we
received was here's how you set up a physics portfolio, I mean, like in olden days printed document,
you know, me too.

[00:37:41.080] - Speaker 1
I had that. Yeah, we had like, I still actually have it. It's just crazy old. It was like a suitcase. It looks like
this like very fancy suitcase and it's heavy. And my fiance is like, What is that? You know, I still have it
in my house, which is funny, but I do not use it.

[00:37:56.230] - Speaker 2
This funny little thing called the internet. You know, it kind of just rocked that whole thing out of
nowhere. Yeah, that whole economy it. I don't know why I'm fascinated by it. I'm also slightly jealous
of it because I'm a man and men seem to assume dominance in any industry that or a sphere that we
tend to be in. There is not the community aspect. We just assume while you are doing it and I am
doing it and we shall both do it, whereas women are like, You're doing that, that's awesome.

[00:38:33.490] - Speaker 2
I want to help you and other women are like, That's great. We should start a club or we should, you
know you do marketing, but I do photography. Let's let's do that. And that doesn't exist for men, which
I understand we have a lot of men being assumed in positions is one thing, but I'm like the actual
interconnectedness with another person and helping each other because we're both just trying to
figure it out. I think that's very unique to the women experience rather than to the male experience.

[00:39:11.730] - Speaker 1



Yeah, that's actually really interesting, because I have thought about that before, I'm like, OK, I'm in this
world and a lot of women, you know, which is great, and I think it's amazing that, you know, that's
happening. And I know there's a lot, you know, I have like friends. I know there's a lot of guys out there
that are doing their own thing, but I'm like, Is there a community? I've actually wondered that myself
because, you know, I I'm just not really in that community.

[00:39:32.010] - Speaker 2
If it would never be, it would never be a cold that it would just be called like, let's say, like you, I know
you do show it. So it would be called like, just show it Facebook Group for designers. It would never
be so at Facebook Group for very technical. It'd be like the men of stuff. Show it right? Yeah. And if so,
it looks good on it. You know, they be. So it's a that's what I mean by it's an assumed presence.

[00:39:59.820] - Speaker 2
We we build these things assuming that other men will just be there, whereas the women create
communities based on the fact that you are a woman. And that's the part that I think that makes me
jealous because especially on Instagram, I feel Instagram is a very at least my algorithm. Instagram
with a very female app. Maybe it's people that I follow, or maybe it's the algorithm telling me
something, but even like my own following, it's like 70 percent women.

[00:40:30.780] - Speaker 2
Like all the things that I want, I like to see my solo. It's if I type in social. We were hiring a social media
manager. If I type in social media manager and the Explore, I'm looking at accounts. I got to look
really closely to find the guy. It's pretty much all women, especially in the design space, the way
women approach things versus how men approach things. Women are very confident and putting
themselves within the brand.

[00:40:58.050] - Speaker 2
Speaking about it being teachers and educators, I feel like if you try to find somebody who the guy
who's doing it, who actually has a really cool presence and great work, you're going to be on LinkedIn
looking at a webinar where it's going to be like a class or, you know, a life on Ijy, and it'll be more
approachable. I guess the only way they can I can picture the two difference between the two of them
is very unique.

[00:41:25.470] - Speaker 2
I spend a lot of time thinking about this. I've talked about this extensively with lots of people come like
if there is a difference, I can't pinpoint it, but it's very, very unique in how people approach the artistry
side of it like and how they approach the marketing side of it as well. I got a question. Go ahead.

[00:41:44.510] - Speaker 1
It's interesting because let me just say it's interesting because I always feel like I was like, Oh, I'm just
like this, just like the algorithm for me, like I have, it's like, it's like 80, I think is like 80 something
percent women, 20 percent men that follow me and I'm like, Oh, that's just because I'm attracting
them. But I didn't never thought of it as Instagram. Holly does this in that like business community
design community.

[00:42:05.380] - Speaker 1
Maybe there's just more women showing up there for whatever reason, we hired this year three
different contractors to work on our team. And at the end of it, I'm like, Man, I got to hire a guy just to
even some things out because it's like, there's I can't, I can't, I can't just. And I was putting resumes on
indeed and on LinkedIn collecting resumes. I mean, and it was all female, all white. And I was like,
Man, we got to find we've got to find somebody that's maybe a guy like, maybe this shake things up.

[00:42:41.890] - Speaker 1
I'm happy now that our team is pretty diverse. The resume that we're coming, I'm just like, Wow, OK,
cool, cool. Very girly. I'm like, Is that the image that I'm portraying? Or is that the image that the brand
is right, that it's a female based company, but it's very it's just super unique stuff. When you look at
the data, you look at the information. I feel Instagram is like very female, like it's a it's a girl dominated



world.

[00:43:09.280] - Speaker 1
That's not not a bad thing, just it helps you understand it more a little bit.

[00:43:15.840] - Speaker 1
Yeah, that's really interesting. Yeah, it's funny, because like if I look at my fiance's Instagram, it's very
different for like five, because he's not, you know, he's just in a different world. He complained about
the weird ad to get some, like my ads are great. They also creep me out because they're so in line with
what I'm looking for. So, yeah, it's okay.

[00:43:33.370] - Speaker 2
I think just because it's the design world I'm in, like a different Instagram loop and your husband's not
looking up like business and design and artistry and creative. And yeah, it's just a different, a different
world.

[00:43:50.040] - Speaker 1
He likes create. He loves creativity, but is just like different or like he's he skateboard, so he like he's
like more. Like, it's like the bat world, just a little bit different where like, he's yeah, it's definitely
different. A toy to repeat. It's like, do you? You know, we're the only designer that he follows a woman
like that. And in that way, do you do? Yeah, it is marketing strategy as well.

[00:44:14.250] - Speaker 1
Or do you just strictly do like I do design and web design.

[00:44:19.160] - Speaker 1
I would say I like I will slightly help people with marketing just from my knowledge, but I know I would
say marketing is its own beast, you know? So that's something that I don't focus too much in on if
someone really wanted full support with marketing. I do have some connections that were like garlic
partner with that person or refer them, you know, and have that like, help them with that. Yeah.
Especially like we're a social media marketing, especially like management that I hate social media.

[00:44:47.390] - Speaker 1
It's, you know, it's like its own thing. But it's yeah, I mean, I give the social media manager so much
credit because I don't know. I don't know if I could do that personally. You know, let's say I help with
like certain messaging I help with like cultivating that brand or like if they have a question for me and I
have the answer, I'm happy to like, give them that. But I also say I'm not marketing specialist.

[00:45:08.360] - Speaker 2
That makes sense. And in terms of, like you say, would you say that you're a designer first and an
artist icon or an artist first and designer second?

[00:45:20.180] - Speaker 1
It's a good question. I feel like I don't know, because I feel like for me, design and art really kind of for
me personally, like integrate like I feel like design is art in its own way, but then obviously, design is
problem-solving solving. It's a lot of things, you know? Now that's it for me because I feel like when I
started, like it was more me being like illustration artist and creating designs. I would say, technically,
I'm a designer first, but I feel like I have this like, not like fine art and like, almost like every design I
create, I want to be like, It's a work of art that's really cool, even like the type.

[00:45:58.220] - Speaker 1
Yeah. Like even like letter forms like, I'm obsessed with typefaces and just like how each letter is in its
own work of art like and that's kind of unique how you created your own typeface. Yeah. Yeah.

[00:46:11.280] - Speaker 1
I have not. I have done it. I mean, with like branding, you go in like Sergeant Crowley Manipulate. Yeah,
there's times where I've changed, though a font or a typeface to where I'm like, this is not even the



typeface anymore than it once was. For like a brand. But yeah, no. I have not created a typeface
refinery that is going to be cool. I want to do it so bad. I want to do it when I this designer that I follow
on Instagram.

[00:46:41.400] - Speaker 1
Well, I would love to have on the podcast if she happens to be listening to Jen Wagner. She then
creative Marcus. She has lots of typefaces and we say, Oh, this is so. Inspiring because sometimes
you see the type, you see the font, and it inspires almost everything else based on the curvature and
how it and some of its characteristics. And I feel like, you know, the right type can complete or ruin a
whole brand.

[00:47:16.570] - Speaker 1
Yeah, yeah. No, I totally agree. Like, there's a personality in every typeface, too. And like, it's kind of
hard to almost fully like, I'll explain certain things to my clients. Like, I'm like, This is why I chose this
typeface. This is why this is lowercase or uppercase. But sometimes it's hard to fully even articulate
just that feeling you get when you look at a typeface. At least for me, it's a very unique.

[00:47:39.620] - Speaker 1
It's one of those like niche, niche sectors of design. It's like, you know, people that make icons and
people that make typefaces. And these different glyphs that got glyph packs that go with the fonts
and how it can be very expressive, very tonal in its own way and how you approach it. And then you
can then imagine it in a whole different light. And, you know, contrast that with whatever else inside of
an inside of a brand that can be its own unique type of thing.

[00:48:11.320] - Speaker 1
Hmm.

[00:48:12.350] - Speaker 1
Yeah.

[00:48:12.910] - Speaker 2
Now, Lauren, I would like to thank you for everyone who has been listening because I know that the
delay between what you're saying and what I'm hearing and I can see your mouth moving than I hear it
after. That's why we keep like stepping on each other's tone a little bit. It's all good, though.

[00:48:28.280] - Speaker 1
Oh no. You. I heard a little bit of like a like I moment. It's like a delay going on and then I'm like, Am I
breaking up or not?

[00:48:35.630] - Speaker 2
You know, it's all good. It's all good. I want to thank you for being on. I feel like you provided lots of
inspiration for people that are creative entrepreneurs or want to be creative entrepreneurs. Where can
people find your work? What can people find you online?

[00:48:52.970] - Speaker 1
Yeah. So I tend to hang out on Instagram the most I would say, for better or worse. So I am there on
its at Onward Wander Studio, all spelled out. And then also, I would say, if you want to check out my
website, my work, if you are interested in working together or check out my blog whenever connect to
in any way. I'm at 0W Studio Dot Com is my website and that's those are the two main places other
than Pinterest, really.

[00:49:22.730] - Speaker 1
But I am at. I believe I'm on dribble and everything too, which I love to check in on, but I have to update
that selfie.

[00:49:31.460] - Speaker 2
I want that. That's not a problem. Thank you so much for being here. This has been the More Life



podcast. Thanks, guys.


