
Welcome to the More Life podcast, where creative problem solvers and entrepreneurs talk about
squeezing more out and finding meaning in this crazy thing we call life. Let's dive in. What's going on?
Everybody welcome back to another episode of The More Life Podcast this week. I'm here with
Oshane Howard, Canadian photographer, videographer, creative director, thought leader featured in
Forbes magazine and Vogue and CNN, Africa, CBC, Life, all that kind of stuff. We're going to get into
all of the accolades and the work and how he does what he does.

But first things first. Shane, what's up to the people, ma'am, that's good.

It's good. I'm happy to be a part of this.

Yeah. We're super pumped having you here, man. We know each other in real life online and all that
kind of stuff. And we've got a mutual friend. Tristen Barracks season one. If this is one of the podcast,
don't prefer Tristen hasn't called me back in, like, three days. No, sorry. Three weeks. It's not three
months. I know. He the jets at her now. He got his vaccination paper, so he's all over the place. It's
okay. I'm roasting him on my show. He's not here right now, so I can say whatever I want.

Go check out that episode. It's either one episode, one Tristen Barracks. But right now we're talking
with Shane Oshane. Let the people know, man, like, in your own words, welcome to the show in your
own words. And then, like, what exactly do you do? Cause it's very, you know, catchy to say that I'm a
photographer. But what exactly do you do for?

I create timeless stories. That's it.

There you go. See, that's not in the bio. That's why I always ask the guests to fate in your own words,
because you never know. Sometimes somebody like, oh, Shane might have three or four assistants
who are crafting these BIOS for him. And Meanwhile, in his own words, he's crafting stories. That
actually means something to the people that are watching and viewing it. And like I mentioned
already, in layman terms, you're a photographer. But it's much more than that. If you take a look at
your website, you can see that there are definite emotions being portrayed.

There's definitely a lot of story being portrayed within those types of vignettes. When you look into the
lens and all these different projects that you've been a part of, I would love to talk about maybe the
beginning. Everyone has the humble beginning. What does that look like for you? How do you find out
love or a passion for photography? And how does it take a hold in your life?

So basically, well, donkey years ago, I would say in my more than ten years ago, I was a model. And
that's how I get exposed to that whole camera world, that whole fashion world. The idea at the age of
17, you know, being a model, networking, you know, that was networking. Now is, like, the norm of
networking back then. It's kind of scary because it's like, this new thing, you know, there wasn't Gary
Vee and all these, all these stuff, right? It was very different. No one was looking up the entrepreneurs
back in when I was in high school.

So for me to school get a job?

Yeah. Exactly. Right. So basically, that exposed me to the ecosystem. And then from there, I went to
College for fashion business. And I took that for about a year. And then I dropped out because I really
didn't see the point of me taking a program. When I was already in the field as a model, I can just
network on my own, get the knowledge of my own, so on and so forth. So from there, I worked a job. I
was working in retail, working on myself, personal development, trying to find, you know, my identity,
who I am as a man.

What do I like what I don't like? And from there I was leading towards media. I was taking in the scope
of things that there's this new app, Instagram and all that stuff that seems like that's going to be the
way of the future. And I applied for media communications. I got accepted to the program in order for
me to participate. When I'm in the classes, I need to buy a camera. So I bought a camera. And there's
two classes in particular I was focused on.



It was a video and marketing because I love marketing. I wasn't really leaning towards photography at
the time. I wanted to actually become a video editor. My teacher was assumed is really good, and he
really got me into it. And I'm just like, you know what? I got this camera. Let me make use of it. You
are all angles. So at the time, I got two, one to mentor me. They allowed me to take pictures on set
when they were working with clients, they were more seasoned than either, actually in the industry.

And then from there, I was able to build a portfolio. And then once I was done my first semester, I
jumped in. I got an internship a year early. So I was a media communications coordinated for this non
profit organization downtown. And then my job at the time in retail. I told them like, hey, I'm going to
take the summer off. And then last summer of turned into by the time it September, I'm like, I'm not
going back to my real job. And I'm not going back to College.

And then from there, I just dived into entrepreneurship. So actually, September, which is, you know,
tomorrow it'll be five years since I quit my job.

So you jump in both feet right away. You just were like, Yo, I'm done. I'm not finishing this program. I'm
not going back to my retail job. And you're like, no, this is it. You had that much confidence and
industry experience. You're like, I think I have an understanding of this industry and how I can make a
place for myself. Yeah, that's serious. That's where people have the hardest time is taking the jump to
say, no, no, I can see where I can fit in and create a place for myself.

And seriously, that's the hardest part, because when you think about, like, where people trip up a lot of
times, it's because they think they got to win the whole thing. And I'm like, you don't have to take over
the whole industry. You have to carve out a slice that fits your desires. So it's not like you need to be,
like, worth $20 billion in the media industry. But now I can make my six figures. If you're looking for
50K to replace your job or whatever it is, you just got to find your slice.

Who are the people that are going to support you in this? Who are the clientele that you're targeting
when you're reaching out to them and stuff like that. So that's why I really do think where people
might start up with an idea and then they fall off the bandwagon because there's a lot of naysayers
and you don't need those people in your life. I'm very surprised. Like, just boom like that you drop out
of school, drop your job and you didn't even have a job. You had an internship at a nonprofit, which,
yeah, it's not.

They're paying you big time dollars. It's probably a free. You know what I'm saying?

So that's fortunate. I was actually getting minimum wage.

You're getting minimum, which is nice compared to a lot of other people. Most people don't getting
nothing. You'll come to be an intern, Reg yourself there and use your own money to take the bus or
whatever. You put gas in your car. So there's a point where you have to level up where you're like,
okay, where does Oshane specifically fit? Ok. Am I going to do video editing? Am I going to do
photography? Am I going to do more of the marketing, media management or communication side?

And how do you now equate yourself to the same level as like people who've been doing it two years,
five years, ten years in your industry.

You know what I where people have a tendency of comparing where they are based upon where
someone else's app was. It like you don't even know how long that person has been in the industry
for, like, you see them doing like, a ZAR campaign. You know how many years it took them to even get
the A campaign? You know, it takes a lot of time and just looking back at, like, where it started. It was
not easy. There was. There are times where, you know, I wasn't getting an income for months, right.

And luckily because I've been working since I was 17, so I had money saved up. Right. But at the same
token, there are even times where, like, I need a job and I would actually go and look for jobs. I would
ask you go and apply to factory jobs and whatnot? And for some reason, I wasn't getting the jobs. For



some reason, I was not getting the jobs. And, you know, my mom, she was super supportive on this
journey, and she would be one sometimes, like, hey, don't apply for the job.

God will provide you. I really took that in, like, if I was working a job and these opportunities came, I
wouldn't be able to take on these opportunities. And I just left all my faith in him. And then there was a
moment. There was just an overflow of all these opportunities. And I say that to say, anyone that's
listening is the little seed that you're planting. You're not going to grow right away. You know, there's
like, a season in your business or in your freelance where, you know, maybe it's the first two years
you're planting seeds and then, you know, the third year you're watering and then the lat.

And then, like, the fourth year everything is coming. All that one is like an overflow. It's like, Whoa, you
know, so I understood that I understood at that moment I was in the season of planting. I was in the
season of building relationships. I was in the season of putting myself out there and this building up
my network, building up my name, you know, building up like, my niche, you know, being very specific
and calculated on the specific clients I wanted to build relationships with. Right.

So comparing yourself to where everybody else is at doesn't really do you any justice, because each
and every one of us, as artists, are in different places in our career. So the main probative is is
focused on your journey, focus on your journey, focus on what you want to do and and build upon
that. And then the other people that I've been doing and longer than you have conversations with
them, too, because I always say a five minute conversation when somebody can change the next five
years of your life.

So it's super important to build yourself. Also, find out how others build themselves as well.

There's a lot to take in there. Good is like what your mom was trying to tell you. Good is the biggest
enemy to great. And there's so many people that have talked about this from different thought leaders
and business leaders perspective, where they talk like you hinder yourself or you slow yourself down
when you're not 100% committed. If you're not committed 100% on something, you actually hurt
yourself. It's like when you kind of like, I'm trying to work out and try to lose weight. But then every
other day you have a cheat day.

Well, every time you do that, you're slowing the progress. But if you were to find the right level or
degree of intensity, that you're comfortable with do that on a consistent basis. That consistency
would work so much better for you. Then for you to go on a super strict diet for a day or two and then
come back and eat horribly. And then the next day work out really strong and go above and beyond.
But if you find a steady pace and you stay consistent, that's what I found in my business is kind of
like, the more I do the regular things consistently every single time.

That's where you're going to see success in a business. You mentioned it as well. And the three year
plan, a lot of businesses go through this EB and flow in the first year, you're just trying to survive. And
then the second year you realize what you don't want to do. And then in the third year, that's when you
start to ask, actually start to thrive because you're like, okay, I know what I'm not supposed to be
doing because I was doing a lot of it in my first year.

And your second year, you kind of make decisions in your third year. That's when things start to clear
out the way because you got less, less things cluttering your mind and you got more focus. So by the
time you reach year four, that's when you start to see things really click in a lot of businesses,
especially in the entrepreneurial model. It's that three to four year model because you have to almost
take your lumps. You don't know what you don't know until you don't know it.

So you got to figure that stuff out. And then when you figure it out, you start to see, okay, this is how I
can make these movements. I'm not going to make you stupid decisions anymore. I used to as a
designer, allow the scope to increase and not charge more or not ask for more budget time time
allotment for the work. And here I am, making all these crazy mistakes, working extra hard for a small
amount of money. And now you can't do that with me because there are systems in place that we
check that so that when something comes in, that's extra on top of what we already agreed on the



scope scope for the project.

That's where I can be like, I've made the mistake enough time when I was younger to be like, okay, so
for us to take this on, there's going to have to be some time or monetary budget implications. So how
are we going to handle that and have those tough conversations photographer standpoint there's? A
lot of people who say their photographer the iphone has democratized the term photographer.
Everyone is a photographer. Everyone actually pretty much everybody who has a modern smartphone
has the best camera they've ever owned in their pocket.

Right?

Unless you're a pro, unless you have a DSLR or a mirrorless camera of significance, the best camera
you will ever own is probably your cell phone, and they're really, really good. So in the world of, like, I
own multiple cameras, I own a cell phone. I take lots of pictures for my job. I would never call myself a
photographer because I know that there are people who do this explicitly or more intellectually than I
would where they are considering, like you said, the story, the landscape, the narrative, the tone, the
characteristics, all these different things that are happening through the lens.

So I wanted to have a quick little dialogue about this whole. Where is the space for professional
photographers, editorial photographers, commercial photographers in the space where everyone is a
photographer. I've seen it before. I've actually been on a shoot with Tristen before, and someone is
showing. I watched them. Someone showed the person they were sitting beside their photo from their
iphone. Meanwhile, we're taking pictures and video, but ours are unprocessed yet, so they don't look
as good right away out of the camera. So they're like, look how nice this shot is right away in the
moment.

And we still have to go back and actually bracket all those images together for the HDR look and do
all of that extra work. So they're that complex world that we live in right now between the photography
world and the amateur photography world. And Apple keeps dropping these commercials, talking, like
how you can do professional stuff with an iphone, which you can. But there is this two camps,
especially when you start factoring age in there as well, about which some people who don't care
about iphones are really good with their bigger camera or more pro cameras.

So talk to us, man. I want to hear your perspective on that.

I think there's space for everybody, you know, like, like with Apple, and then, like, the Google Pixel. You
know, I think when you look at it from a marketing perspective, it makes a lot of sense. So, like, Apple
will get, like, photographers, they take their iphones and do, like, a photo shoot with it, and then they'll
blow it up and a full blown campaign telling me about the story behind why they shot what they shot
and how they shot it with the iphone, vice versa for their Google Pixel.

So I think it's all a marketing tactic, but also to show that the regular person that doesn't want to buy a
professional camera and then buy memory cards and then buy lenses and all that stuff. They too, can
be in that in that space with us through out a different media, right? It's kind of like, as artists, we can
use anything and create art out of it. I think that I think I look at iphones as just like, a different
medium to express or so and a different medium, whereas someone that doesn't want to be in front
of the computer for hours, retouching on Photoshop and all this stuff.

They can just do that under cell phone that slap on a filter and keep it moving. Now, would you want
to classify yourself as a photographer? I mean, if you want to, would I classify you as a photographer?
I don't think so. But at the same token, like, I've heard stories where there's also professional
photographers in can specifically for the Toronto that have been hired to shoot magazines with the
iphone. Right. Again, a marketing tactic, right? It's just like I have all this gear. And then the client tells
you, hey, but we have an iphone and we want you to just use the iphone to shoot the cover of this
magazine.

Right? I wouldn't say it's a weird space. I would just say it's just a different medium, one for these



brands to sell their product and also use the brand of the photographer as well, but also to just get
creative with it. For me personally, there's moments where that people expect me to bring my camera.
I'm just like, I'd rather just take off my cell phone. I have to create a I don't have to clear my lenses. I
got no time for that. I just want to use my camera.

I choose 4K, 660 frames, all that stuff. I can just do it off my phone, but on a more professional
setting, I'd rather have my fullframe camera on me. So, yeah, I just look at it as like a different tool.
Even during the pandemic. I actually did a photo shoot for this fashion magazine, and I was actually
using my cell phone on Zoom and my camera doing a photo shoot. It was the most weirdest
experience I ever had, but it maybe get super creative with it as well.

Right. And I think that's the beauty of being an artist is not being so stagnant on how things first
started off, but being open minded to how things are not opening up, you know, so that's the outcome
from the.

The greatest thing you can do with a photographer. Have a good eye, understand composition,
understand what story you're trying to tell. I recently got into a little bit of film photography, so I got
two, almost three. It's becoming a problem of film cameras and a buddy of mine, Chris Dowell in
Brampton. We went on a photo walk in the old part of Brampton, and we take pictures of some beat
up cars, old businesses that are closing down. We go and take some interesting photos. Let's just say
that we run into somebody who approaches us, who is a scout, a location Scout for a well known TV
show that are going to film in our city.

And this way does professionally. And he's using an iphone, and he just takes his photos. And then he
also has with him a little pocket could have been a Rico film camera. And he's like, oh, this is just for
fun. But all my work stuff I do with the iphone. And he showed us some of his prints he showed. So
because he had his car with her, he shows us some of his work, and it's like, wait, which one is done
with the iphone? Which one is done with the film camera?

And you can't even tell because it's black and white have a great look to it. But what made the photos
great was the composition. It's no respecter of which tool you use. Like you were saying, it's kind of
like, where is your mind at and how well can you translate the language of image to someone's
emotions? So when you're looking through a lens because it's Oshane Howard, it's going to have that
Oshane Howard look. And I know that takes time to develop that's something that's unique to each
individual artist.

I spent a lot of time looking at your website, some of the notable campaigns you've been a part of and
stuff like that. So you have a style, you have a look. I don't even know how to explain it because you
do some type of wizardry on skin tones that look super saturated, super contrasty. But at the same
time, it looks very organic and natural. Now some of that is also the subject matter, specifically, like
Jump Ball or like the Roots campaign you are a part of.

But even I was looking at I think it was a Nike one, and you had a Nike shoe inside of a plant, and the
Blacks are Super Super saturated. But, yeah, it's still it looks very organic and knife and very not
saturated. So it's almost like a trick. But all of your photos kind of have this very punchy, but not. But
when you think about it and you look at the whole picture, it's balanced. It doesn't look like it's very
punchy. Like you don't have the dials all the way to the right.

So I want to know, like, is there someone that you or is it a combination of people that you have
modeled your style or your approach after? How have you found your style? Because you have a very
pronounced style when it comes to photography.

To be honest with you, I didn't necessarily find my style until a Jumba when my boy Joseph Adam
shout to him, Sunday School, when we first did that, we went to Timmy, and we're just looking at the
Ras, and we're just like, this is crazy. But at that time, I'm like, I don't even know how to approach this.
And I have to edit 50 photos. And, you know, like me and him went back and forth on the ones that we
want to pick. And from there, I'm just like, you know what?



Like, I really have to experiment with the toning and the coloring and whatnot. And I never
experimented on any project the way I experimented on that specific piece at that time in my career.
And, you know, once we dropped it and everything I told myself there's no room to go backwards. You
know, like, that project went viral, like, literally worldwide. It was on CNN and all that stuff. And for me,
it was a good thing because it set the standard for me, said the standard. You know what?

Let me look back at Jump Ball and replicate the toning and everything from that onto the next few
projects that I do build a build on that. And I started to realize I really do, like warm tones. But I started
to realize my personality in general. I'm a pretty relaxed guy. Like when it comes to fashion and when
now that I look at my work and when you're explaining it's the same way with how I greed, right? It's
not flat. It's not overly done. But it has this warm, told, very realistic feel to it, right.

And that that came from you notice this really experimenting in post and looking at other people's
work and wondering why, why is my eye always gravitate to this specific, this specific photo? And I
realized the reason why my eye gravitates to is because of the saturations or the contract or the
highlights and other exposure. Right. So sometimes when we're trying to find our creative style, we
might go through this rabbit hole where we're looking at so many other artists work. But that's fine.
Just take what you like and put it in a pot and create your own thing out of it.

It's kind of like with music when you ask some music artists what inspired you. And they'll say, like,
someone like, I don't know, some random artists from back in the day, but they took what they
listened to back in the day, and they just built on it and made it their own style. Right. And I think that's
the same formula that I use. There's no photographer specifically that I really paid attention to. I think
I just more so paid attention to tones and why I even liked it.

And I just built upon that. But Jump Ball was like the standard was the kickoff was the project that
really forced me to find my voice, to find my style and to find my identity and to build upon that to
where it is today.

Yeah. What year was that for Jump?

It's been two years now.

Okay. I remember the first time I saw it. I legit. It was on. Ig, and I was like, I think I only met you
maybe one or two times before. You that guy who shame did this. I was like, what? So in my mind, I'm
not even joking. My mind not like, Yo, this man has got a dash away, Tristan so fast he leaving. The
leaves are gonna go in the editorial way. You're gonna see a shade that fashion week. You're gonna
see a Shane in Milan at all in nice, all these special places that regular photographers don't go.

I thought like, Whoa, I was super impend again, the colors. That's what just supposed it with the start.
What's it called the concrete in the basketball court all the time. That whole piece was huge. And the
hardest thing and the best thing for an artist to do is to come up with the next thing. That's the
hardest thing, man. Now you got everyone's hopes of, yeah, you were featured in Vogue and on CNN,
like you said. But now people are watching you and you got to perform at a different way to satisfy the
next client because you're only as good as your most previous work.

Absolutely.

You have to find ways to make a name for yourself. Some people go the way of social media
presence where I'm like, okay, now that I have a marketable product, I want to let everybody know.
Some people try to go more subtle ways. Maybe through talent management, you get a manager or
agency to kind of get you some work that they feel can match. Talk to us a little bit about what did
you do once you you were like, okay, this is getting some momentum. Now you didn't want this to be a
flat in the pen where, like, jump all or one of your more earlier work would be, like, the best you ever
did.



You want to be like, this is the jump off for what's going to come next is always going to be more. So
how did that progress in your career?

Yes. To be honest, like, they came a point after that. We're like, oh, shit. And jump ball. Jump ball,
jump ball. It was kind of like, I'm over it, you know, I didn't want to talk about it. I didn't want to be
known as the jump ball guy, you know? So for me, I really use that project, and I pitched it to every
single email brand that I wanted to work for. And whether or not that got me the gig, I still got my
name in the room for future stuff.

And for me, I really just use that as a blueprint for the next project. And the next project I did after that
was praise and worship. That me interest in it. And, you know, me being a Christian because my faith
comes before everything else. I really wanted to to, you know, like, there's, there's, there's Christian are
out there. But for me, it's I don't like it like, it's corny, you know, like, slap on our cross and all that stuff,
you know, like, for me, it's just like, I wanted to use my talents that I was using for clients, but do it for
the Lord, but do it on a higher level, right?

And I took those same skill sets, and I got this concept, praise and worship that Church. And I saw my
Church sisters dancing with the tambourines and all that stuff. And in my head, I'm just like, why
hasn't anyone told these stories that, you know, I seen in the Church and, you know, I hit Tristen on it
and, you know, we went back and forth and we built upon the idea. We built upon the concept. We got
the talent, we shot it in Shelburn, and that tool went viral that ended up on Bulge as well, you know,
and built film festivals, Montreal film Festival and all that stuff.

You know, I say this to say that once, like you phrase, once you have that jump off, you know, it puts
you in a situation where you got to think critically. You got to think strategically. You got to take these
passing projects and not look at it like this is like a thing I want to do for the Gram is like, this is the
thing I want to do for not only myself, but in this essence is for God, but in a way to show future
clients are like, this is what I can do for you because I'm only doing it for myself, you know?

And the formula for me till this day has always been fashion projects. Fashion projects have gotten
me some clients I probably wouldn't have gotten if I didn't have a passion project because it shows
that you're capable of thinking critically on a rollout. You're capable of telling a story, you're capable of
putting on a team, a moveboard, execution, producing all that stuff with a helping hand from a brand.
Right. So it's super important to create the artwork that you want to see and create the world that you
want to see, because you can't wait for clients to hire you to do it because they already have their own
world that they're trying to create.

They only hire you for your lens and for your life, for your artistic, because for your critical skills, to
make sure that their ideas of the life but everything else outside of that, you got to do that for yourself,
right? That's how I approach things after that project. And that has done a lot of good in my career.
And that is, you know, attracted a lot of owerful people that follow me that reached out to me, me to
build relationships in the States and so on and so forth.

So, yeah, that's kind of like the formula I've been doing to this day, man.

Yeah. The what you call it, the subconscious is really powerful. And when you do a passion project,
when you just have an idea and run with it, you're tapping into something that's extremely powerful
because the reason sometimes people had this idea when I was sleeping or it was a dream or this
just came to me or whatever something that idea comes and you jot it down. Your brain has done the
leg work to produce that your subconscious mind, body, spirit. All of that has done something for that
to be produced, because when you have a dream, it's usually because current events that are
happening the way that you're feeling, but you're not necessarily showing it or anything.

Right? All kinds of stuff happen when you're subconscious is that work? We don't even know all the
things. It's like an idea that's kind of already been workshopped. It's been tested somewhere in the
back of your head. So when you have an idea about something and you kind of feel like this is not just
a regular idea. This is like is something that's pretty significant. I always tell people you write those



things down because you never know when the two maybe that's just one piece of a puzzle.

And you don't know when you're going to get the other piece, and you don't want to have to start from
zero every time. I don't Journal, but I write notes. So when I go to a meeting or when I have an idea, I
just write it. And then I keep those journals. I keep those notes I wrote down that I want to start a
clothing brand of some sort, like years ago, as you would say, donkey years ago were close to 1520
years ago. I was still in high school and I had an idea.

I wrote it down all that type of stuff. Now I'm in the position where I I'm looking for a passion project,
something that I could put some emphasis on. That means something to me. And it just so happens
that the right people are in the right place. I have the right connections being approached. And then
when you go back and you look on my notebook, it's there already. I just didn't have the other piece.
Timing is key. But just because the timing is not right now, I don't think it's the time that means you
should dash away all your ideas to use the same analogy we talked about even earlier on about
planting feeds.

You plant it now and you don't know when it's going to come up out of the ground. There is something
that happens in between the planting and the harvesting, when you actually see the tree growth. And
that's the watering. That's the days that it takes to go by the sun, to go down the UV, the
photosynthesis, all that stuff you learn in grade three, science that I can't remember. But that's where
you're at right now. You may have envision yourself as a photographer or envision yourself as I'm
going to make Bake cakes or whatever it is.

But right now you ain't doing that right now. You're working a retail job right now. You could be driving
a bus and you need to drive the bus because it has benefits in your Union and you've got a family, all
that kind of stuff. But don't give up on maybe the bakery thing or the creative thing, or you want to be
a mechanic, whatever it is, start your own shop. You plant those fees. Those ideas were there for a
reason. Something inside of you produced that.

So when I tell people, like, every idea of a good idea, you just got to maybe hold onto it and wait for
the right things to align for it to work. Like, I'm not telling nobody. Don't quit. Listen, don't quit driving
that bus, okay? If you got kids, you got to see your kids. You got to pay for your house. You got to do
what you got to do. But it doesn't mean that you can't have the passion projects, because I strongly
believe the passion projects are people who have the balls to just say, you know what?

I'll invest a little bit of my own time, my own money to make some of this stuff work. And then when
people were like, wow, I even thought that I would need to see a video about praising worship.
Meanwhile, now it's in Vogue, and it's at film festivals, right? People be like, I didn't even know I
wanted this exactly. That's why I created it because I saw a void. But you didn't see the void. But I saw
the void, and I was able to invest in it to produce something for it.

So, you know, the notion that I can't I tell a lot of people because since I've started this podcast,
people reach out and they want to be guests on the podcast. People talk to me about business and
entrepreneurship. And I tell people like, there's no idea that you can't take steps towards right now. It
just may not be what you're looking for. Sometimes the steps that you need to take is right out a
business plan, even though you ain't got no money, you don't have the full idea.

You're missing all these key components or whatever, but sometimes just right up the plan. What
would you do if you had the money and you had the opportunity to do XY and Z further that you know
what I mean. And then eventually you might be in a place where you can afford to do this, or you
might have the time or the resources or other types of resources to produce this. I don't know. For
those entrepreneurs that are looking to level up that are looking to take the step from, I have a nice
camera or a nicer camera, and I want to do this more than just shooting birthday parties and luxury
fashion shoots, which I can't stand.

That's a whole other topic for another day. People that aren't luxurious that want luxury photo shoots,
all that type of stuff. What would you tell people like that that want a a more commercial approach? I



want more commercial clients or editorial clients. I want to work with magazines. How does that work
in the photography world for leveling up from being an amateur or like a pro or a freelancer that
maybe does, like, I only do two or three gigs last year that people paid me to the next step.

Yeah. Honestly, for me, I used to take on gigs. I know I had no business doing because the budget
wasn't there, you know? But like the brand that would be approaching me. The brandings on point
websites, on point. All these stuff are on point. You just lack a budget. Well, I don't have it in my book,
you know? So you know what? I'll take the L that seems like an L right now and shoot it. But once I
shoot it, I edit it. You're happy? Cool. I'm going to take that same piece of work and I'm going to pitch
it to a bigger client that has a budget, right.

Because they see that. Okay. Oshane shot jewelry or shot shoes. You know, I can now visually see as
a client that he's capable of shooting this, I can hire him. You see, what I'm saying? It's hard for are to
realize that clients they don't think they're not going to take the time to imagine if you can execute the
vision or not is either you have it in your portfolio or you don't. You don't. Then on to the person that
actually has it in their portfolio, right.

It's very, very rare that a client take a chance on you. They're not going to go up you're aesthetic.
They're not going to go off of what went viral. They want to know that you're capable of shooting this,
and they're capable of making sales off of what you shot because at the end of the day, it's a
business. They want sales, they have revenue, all that stuff. Right. So that's something I would do. I
would take on clients that have no business taking and make something that they had really high end
and use it and pitch it to bigger clients.

And I would sometimes get hired by those bigger clients. Right. So that's just a little trick that I would
do. I know the budget is not there, but I'll take the L and turn it into a W later and get a bigger bag. And
I've been doing that for so long when I first started out, and it really worked out. And even for you're
trying to get out of these clients that you don't want to work with. Well, you know, there comes a little
bit of sacrifice where you got to start saying no.

And if you do say yes, you just never show the work ever again in life like you do, it, pay the bills. But
it's in your head. It sits there forever. But I would say, don't do that for too long, because those same
clients that you don't want to work with are now going to refer you to other clients that you also don't
want to work with. It becomes a cycle. Right. So there comes a point where you got to say no and be
firm on your no and just work towards attracting the clients that you want to attract and that you want
to work with moving forward.

And that's something that I've been doing for a long time now. That's kind of like how I got out this
rabbit hole working with the clients that I don't want to work with. I rarely get clients that don't want to
work with anymore because I set that standard from my brand. I'll say no, even though I need the
money just to like to make sure my brand is taken seriously versus me being money hungry. You
know, I'd rather my brand be viewed as expensive, then me be money hungry because in the long run,
it's my brand, you know, so that's how I approach things.

No, that's really smart. People have to take what they can get. But then you could convert that flip it
into something that's more meaningful to your business. And at the bottom line, when you're first
starting out, exposure is what you're looking for. You're looking for ways to showcase your work in a
way that you can then pivot and show it to other people that are within your niche. Whether you have a
style. If you're a young photographer, I would definitely say you got to put that work in.

And sometimes it's got to be hard, especially when you're first starting out. And if you put in the works
continually, you're going to see results. It's just fact, if the more disciplined you are, the more you're
going to see results showing up in your favor because people are seeing that you're taking it seriously
and you increase your chances every time you speak with somebody who is, every time you speak
with somebody who is interested in your business, that's how you're going to be able to get more
people to understand who you are and what you're doing.



You increase your chances for that. Oshane, I'm Super pumped having you here, I need you to let
people know where they can find you and where they can connect with you. If you're looking to
connect with you, ma'am.

Yeah. No, you can connect with me on Instagram. Oshane Howard same thing. Twitter Oshane
Howard LinkedIn Oshane Howard as well. And then also, you can even connect me on Facebook.
Same thing or Shane Howard and follow my Christian base page. It's called Christian based on
Instagram. It's a page catered to creating compelling Christian stories through photography and video
and is collaborating with other Christian artists as well that I want to tell stories for the Gloria to.

Yeah, that's wonderful guy. This is been a more live podcast. Welcome to season five. We out here or
Shane's out here. Peace guys. Talk to you soon.


